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Publisher’s Note

We are Love

We are One

We are how we treat each other when 
the day is done.

We are Peace

We are War

We are how we treat each other and
nothing more.

T
hese lyrics by The Alternate Routes resonate at this 
time – not only in light of the recent tumultuous 
political season, but also when we consider design. 
Design of community spaces. Design of neighbor-
hoods. Design of hospitals. Design period.

So as you read through the articles in our December issue, 
you may notice a common thread among some: Our indi-
vidual decisions have communal impact. 

Denver needs a new vision with a focus on neighbor-
hoods, so says guest columnist Jeffrey Sheppard. According 
to our newest columnist, Andre LH Baros, as Denver grows 
and prospers, design decisions must consider the context of 
a civil society. Also, Julie Lougee shares Haselden’s passion 
for building schools in rural communities, schools that re-
quire our thoughtfulness. Rounding out the theme of com-
munity, Carol Henry shares Design Concepts’ participation 
in the evolution of humanizing Colorado schoolyards.

Other articles in this issue focus on health care design, 
school renovation, creating lasting places, building healthy 
streets into community design and more.

Designer Approved returns with more workplace inspi-
ration while Inside & Out(side) features recently completed 
Westminster Station and Room & Board projects. 

Features this quarter include how Elements is helping 
businesses create ideal workplaces, how Colorado is begin-
ning to see the development of cross-laminated timber proj-
ects, a Parksmart garage going up in Westminster and how 
a newly designed Aspen project is able to respect the crafts-
manship of the past.

Projects highlighted in this issue include Colorado Center 
III, Dairy Block and Union Tower West, while we also high-
light the diversity and success of design firm Johnson Na-
than Strohe.

Designing for the betterment of our community – how 
we treat each other even in this process should matter. Let’s 
keep the dialogue going.

Kris Oppermann Stern
Publisher & Editor
kostern@crej.com
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Denver Needs a New Vision, Focus on Neighborhoods

M y op-ed piece titled “Denver is a Great City, 
So Why the Bad Buildings” was published 
in April 2015 in the Denver Post, followed by 

more than 3,000 (mostly positive) email respons-
es over the next few months. This led to speaking 
opportunities with dozens of neighborhood groups 
and concerned residents, both here, and in cities ex-
periencing similar problems throughout the U.S.

Now that some of our city’s problems have been 
identified, it is time to consider how we can empow-

er our neighborhoods by requiring that all new and 
remodeled construction achieves more than the min-
imal requirements set forth in our form-based zon-
ing codes. Denver needs a new vision – a vision that 
respects our history, our climate and our culture. We 
also need a vision that transcends stylistic trends – one 
that speaks to beauty, character, sense of place and au-
thenticity.

The time is long overdue for the citizens of Denver to 
raise our expectations. We must make it known to our 
city leaders, developers, lending institutions and even 
appraisers that we will no longer accept the mediocre 
design that is destroying the fabric of our neighbor-
hoods.

Creating a New Vision
Creating a new vision for Denver would require set-

ting objectives for the next 20 to 50 years, not just for 
today or the near future. We need to decide what we 
want to see happen decades from now. That’s what a 
vision statement is – a roadmap we can all agree on 
that will direct our course, and give our neighborhoods 
a voice. A new Denver vision might include some the 
following ideas:

1. How can we make it easier and more sustainable to 
travel from the airport or Union station to our favorite 
ski areas? Think about the impact on our tourist indus-
try if one could hop on a high-speed train and arrive in 
some of our state’s most popular resorts in less than an 
hour. What is now considered a negative (a four-hour, 
100-mile trip) would suddenly become a positive – a 
wonderful high-speed journey to the mountains. 

2. How about turning the Platte River into a primary 
recreational space supplemented by complementary 
uses? This underutilized treasure could become a focal 
point for the city, combining our love of outdoor activ-
ities with our desire to elevate the manmade with the 
natural. 

3. Or, Denver could establish a timeline for all new 
construction to be carbon neutral. Our city would be at 
the forefront of progressive, environmentally respon-
sive design. Cities around the U.S. and world would 
turn to Denver for its “export” of innovative, new design 
ideas – a complete reversal from our present position 
as a “net importer” of design (at present most of our de-
signs are borrowed from other regions and countries). 
Becoming a “net exporter” would not only change our 
design culture, it also would raise our collective expec-
tation level. Rather than looking abroad, we would fo-
cus on our own culture, heritage, history and climate 

as generators of our design. Our architecture would be 
meaningful, authentic and layered with an intensity of 
thought currently missing from most new buildings. 

These are only a few examples of what a new vision 
that improves the livability of our city could include. It 
would also offer a basis for looking deeper at where we 
are, and where we are headed. 

Focus on Neighborhoods
The best way to raise the quality of life in Denver, 

however, is through a vision that focuses on our neigh-
borhoods. As new construction continues to spin out of 
control, we must demand higher-quality design that is 
thoughtfully integrated into the context of each neigh-
borhood beyond just meeting existing form-based 
zoning codes. What is being constructed now (and ap-
proved under our present codes) has already negative-
ly and permanently damaged the character of our city 
and its neighborhoods. Thus, Denver’s vision must have 
aspirations that speak to the sustainability of the city, 
its neighborhoods, streets and even individual sites and 
their adjacencies. Quality of life is tied to character, his-
tory, precedent and sense of place. Just look at Vancou-
ver or Portland to see the impact of design standards 
that reach beyond the pragmatics of bulk plane and 
mass.

Denver’s vision can speak to, and even achieve, lofty 
environmental objectives like carbon neutrality, but 
something must happen before we get there. We need 
to find our roots, reconnect with the past, and reimag-
ine what our city and neighborhoods can become. Our 
architecture must be informed by our surroundings 
and what was here before. This is not taking a step 
backward. It is just the opposite, if we allow history, cul-
ture and climate – as opposed to greed, speed and need-
less complexity – to inform what we create.

Positive change does not happen spontaneously. 
Neighborhoods must also take more responsibility 
for what they will become in the future. They need to 
do the research and committed legwork, to show how 
they are in fact distinct and special. The narratives 
they uncover will lead to descriptions that define what 
makes each neighborhood unique. This information 
could then be inserted into a revised or amended zon-
ing code, with supplemental neighborhood-specific 
criteria. 

New Approach to Zoning
A neighborhood design supplement to the present 

zoning code might look something like:
“Denver is made up of distinct neighborhoods, each 

with their own character and sense of place. Each has 
described its character through written narratives and 
supportive graphic documentation representing its past, 
present and future aspirations. All new and remodel 
construction must:

- exhibit an understanding of the neighborhood his-
tory, character and physical conditions that together cre-
ate a unique sense of place specific to this neighborhood; 

- provide a design solution that contributes to the 

Jeffrey 
Sheppard

Co-founder 
and Design 

Principal, 
Roth 

Sheppard 
Architects

Colorado Pulse 

http://www.signatureflip.com/sf01/article.aspx/?i=8752


DECEMBER 2016  \  BUILDING DIALOGUE  \  15

Colorado Pulse 

existing fabric and quality of life in the neighbor-
hood; 

- and, in doing so, must not only aesthetically com-
plement, but also improve the quality of the existing 
conditions beyond what was there previously. This 
‘improved quality’ must be adequately represented 
and presented prior to approval, and must clearly iden-
tify how the new or remodeled construction improves 
the quality of life of the adjacent properties, streetscape 
and overall neighborhood condition and community.”

The intent is not to control the stylistic aesthetic, but 
to require that all new projects first understand the qual-
ities that make a neighborhood, street and/or individual 
site special, then change the paradigm from solely meeting 
“blanket” form-based codes and criteria, to a focus on char-
acter and improving quality of life. Any new or remodeled 
construction would need to make a positive contribution 
before moving to the next step in the approval process. This 
is what a true 50-year vision for Denver would involve – an 
approach that would help synergize Denver neighborhoods, 
and give them back design control of their communities.

Design Review Boards
Well-conceived, neighborhood-level design review 

boards – consisting of architects, other design profession-
als and neighborhood representatives – must also be es-
tablished immediately. They must have authority and pri-
ority that takes precedence over the required city review 
process, and an overarching, consistent approach easily 
implemented in all neighborhoods. Further, design control 

must be placed in the hands of the neighborhood, not the 
city, and be empowered to approve any new or remodeled 
construction before it moves through the city’s review pro-
cess. (If some of you are skeptical about how we make this 
happen, just take a look at your favorite neighborhoods in 
Denver – Cherry Creek, Country Club and the Golden Trian-
gle, for example – and ask who has design review authority.)

The more Denver’s vision gives power and authority to 
the neighborhood design review process, the greater the 
opportunity for enhancing the livability of our communi-
ties. All involved must remain focused on the bigger objec-
tive of enhancing and improving the character and quality 
of life in each neighborhood so a more sustainable, diverse 
and truly special Denver can grow and evolve.

*Jeff Sheppard is a guest columnist for December’s Colo-
rado Pulse. \\
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Sovos Compliance: Market Nuance, National Standards
by Kimberly MacArthur Graham 

B oston-based Sovos Compliance, with eight offices on 
three continents, made its first foray into the Colorado 
market in 2015 with its acquisition of ShipCompliant 

in Boulder. Part of integrating operations meant integrating 
staff and company cultures. With an international footprint, 
a defined brand and stringent standards for information se-
curity, Sovos has learned the importance of creating offices 
that incorporate nuances of the local market. By recognizing 
the character of a place – and the people who work there – 
these spaces support employee productivity and retention 
and enhance the Sovos brand. 

The Experts:
Laura Handler, Chief of Staff – Sovos Compliance
Kelly Hobson, Project Manager – Catalyst Planning Group
Megan Walsh, LEED AP BD+C, Principal – Catalyst Planning Group

Question: Sovos has a geographically diverse real estate 
portfolio. What are some of the ways that managing real 
estate globally is different from managing a portfolio here in 
Colorado? 

Laura Handler: At its core, I don’t know that the challenges of 
managing facilities around the globe are 
that different from managing a local or 
Colorado-based operation. We’re still fo-
cused on what our employees need, how 
we keep them engaged and productive. 
How is the environment supporting them 
and inspiring them? And how do we can 
manage that environment efficiently and 
effectively, while being compliant with local 
codes and our corporate requirements?

Geographic nuances come into play across time zones 
and on different continents. We have eight offices on three 
continents and, often, we take a slightly different approach 
because of the way the local market is structured. But real-
ly it’s about supporting all our employees across those eight 
offices. 

Q: Sovos is working now to develop global office standards. 
How are you planning to create efficiency and consistency in 
your portfolio with these standards? 

LH: For each location, we get to know the local market and 
try to incorporate some customization for each site. The glob-
al standards we are developing maintain consistency and ef-
ficiency, but along with global scale, there needs to be local 
customization. Plus, what you do with a 
permitting agency in Boston is different 
from in Boulder. So we partner locally to 
learn the market, and we extrapolate what 
we would do globally. It’s a balancing act, 
like anything else.

Megan Walsh: You’re developing a baseline 
or a kit of parts, but incorporating market 
nuances that speak to the local geography 
and the employees. 

Q: You want people traveling the globe to know it’s a Sovos 

office. How do you create that consistency without making the 
offices feel cookie-cutter? 

Kelly Hobson: Each office has a different feel, but you know 
when you walk in that it’s a Sovos office. 
Our projects build on existing design el-
ements, but we maintain levels of con-
sistency with things like signage and IT 
infrastructure. You can’t get absolute con-
sistency, but the way each office and each 
employee is treated – that’s always the same.

LH: Good point. We also have to maintain 
absolute information security in all our of-
fices. We have the same high standards, but 
the way we implement them may vary, based on the local 
market. But it is paramount that we keep our data secure, so 
the overall intent and compliance level has to be the same 
across all locations. 

MW: By developing standards, you leverage efficiencies 
and economies of scale across your procurement strategy. 
Then, as you acquire and optimize, you also start to have 
standard inventories and protocols on site. Some of these 
overall consistencies are tangible, like branding, furnishings 
or wayfinding, and some are intangible, like security and IT. 
By applying “market alignment,” you find culturally appro-
priate ways to apply these standards without being rote or 
repetitive. 

Q: Sovos has such a geographically rich portfolio. As you 
grow, are you seeing trends in the market that support where 
you are or where you need to be? 

LH: Well, one trend goes back to data security. We don’t 
compromise in any of our markets; we apply the same stan-
dards and bring new offices into the fold. We’ve found that 
new acquisitions are excited to bring their clients the So-
vos brand and level of security. Nearly all companies are 
focused on this need now and the markets are responding 
with more dynamic data security. This isn’t a local trend, but 
something we’re seeing internationally. 

Another trend is the need to collaborate and coordinate 
globally. Big in-person meetings really help, but like most 
businesses, with eight offices, we’ve had to learn to how to 
coordinate, collaborate, even resource a project remotely. It’s 
the way of the world, and it’s been a good challenge to solve.

Q: The remote coordination was a big piece of the Boulder 
project. How did you approach that?”

LH: Our Boulder office was our first capital project in Col-
orado, as well as our first time moving into a market in that 
way – without as much legacy information. Our headquar-
ters is in New England, with some offices across the country 
and around the world. Plus, Boulder is a newer office we had 
acquired only about six months prior. So we knew we want-
ed to partner with a project management firm.

Q: The Boulder office is a very trend-forward project. From an 
end-user perspective, how has it impacted Sovos overall and 
your other properties? 

KH: A lot of the project was really about change manage-
ment. It went smoothly because the team was very hands-

End Users

Laura Handler

Kelly Hobson

Megan Walsh
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End Users

on. The project has been very suc-
cessful, and we continue to draw 
on aspects of it for other projects 
in the Sovos portfolio. 

LH: From a design aspect, the Boul-
der office is very different from our 
other offices in the U.S. And while 
you don’t have the ability to say, “Let’s 
go in and give our sites an entirely 
new look,” we are using ideas from the 
Boulder project that we think are re-
ally effective. We don’t replicate them 
because that doesn’t work geograph-
ically, but we’ve applied some of them 
as appropriate to other locations. We ask, 
“How can we create that same inspiration 
in our other offices?” So there has been 
influence in the way we’re thinking about 
build-outs and expansions in our other of-
fices. Having multiple projects going on at 
once means they feed off each other.

MW: The life cycle of a project can be very 
long by the time the need is identified, the 
site is located, the space is designed/permit-
ted/built and you move in. During that time, 
it’s not atypical for there to be a merger or acquisition – so 
you have brand changes and staffing migration to contend 
with, as well. That’s a lot of change to manage but change 
impacts projects in different ways, depending on the region. 
For example, we’re pretty rooted here in Colorado. There’s a 
lot of migration in, but not a lot of migration out. 

Q: What were some of your inspiration or grounding points for 
this project – things you found that make Colorado or Boulder 
unique, and why did they come into play? 

LH: The centerpiece of the Boulder office is its communi-
ty spaces, the places where employees can come together, 
whether it’s for a site-wide meeting, having lunch together, 
brainstorming or the weekly wine hour that was a tradi-
tion here. The wine bar in particular is very welcoming, very 
modern – it’s been very successful.

KH: It’s the heart of the space.
LH: Yes! That’s a great metaphor. All of our offices are grow-

ing. In Boulder, to support growing client needs, we’ve dou-
bled our staff and the square footage of the space. The team 
had to adjust and having these centralized spaces really 
helped. 

This concept of a central “heart” has been so successful in 
Boulder that it’s influenced how we think about some of our 
other spaces. We’re talking about it a lot, thinking about it a 
lot, and trying to find ways to realize this in the design of oth-
er offices right now. In our Boston headquarters, for example, 
we’re incorporating more community spaces and modern el-
ements. We’re asking, “How will people come together? How 
will they collaborate?”

Q: What are some of the more unique adaptations you’ve seen 
in this office, and would they translate to other locations?

LH: Well, our Boulder employees use scooters to get around 
the office, which you wouldn’t necessarily see at our head-
quarters. They’ve also made some small changes and added 
some personalized touches to adapt the space to their needs, 
and you wouldn’t see as much of that in a headquarters 

space. It’s great to see how they’ve taken it and made it their 
own. People are flexible and adaptable, but they like to look 
around and say, “Is this space mine to mold?” Workspaces can 
be very influential in people’s personal journeys and impact 
change management as well. And in a highly designed space, 
like this office, it’s gorgeous but there can be a gap in how 
employees can take ownership of it. Boulder has done a good 
job creating that balance. We have standards and branding, 
but it’s not the living room you’re not allowed to sit in. 

KH: We also have a chalkboard wall that our team has really 
made their own, and of course the wine bar. And, like we said 
earlier, we’re looking for ways to translate some of these pop-
ular ideas to other Sovos offices. 

LH: As the company grows both organically and by bringing 
other companies into the fold, we learn a lot from each oth-
er. We collaborate. And when people travel among offices, it 
fun to see what’s different. It’s great hearing that people are 
enthused about their work spaces. Each office has its own dif-
ferentiation points and appeal, but we see great energy and 
collaboration in each office. 

KH: Because we needed additional space, the office had to 
move from Pearl Street in the heart of downtown Boulder to 
Flatiron Park. This migration into an entirely new environ-
ment brought everyone together and made this space their 
own, which is so important culturally.

LH: That’s right. Because Boulder is a very tight real estate 
market, it was challenging to find adequate space downtown, 
so we moved to the office park. But it was important to not 
be too far away; we’re still in Boulder and still just a bike ride 
away from downtown. 

Also, since it took a while to find the new space, our sched-
ule was really tight. We had about a week buffer before our 
old lease expired. So we had to really hustle to get into the 
new space before then. 

MW: That’s a great point. Not only do you need alignment 
on the design and a nimble, flexible staff that supports the 
change, but the economics also have to pencil. The numbers 
always have to work. \\

Maren Miller Photography 
The “heart” of the office – the wine bar.
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Location Location Location. Where? When? Why?

“G od is in the details,” a common refrain 
attributed to Mies van der Rohe, though 
probably as old as architecture itself 

provides the starting point for an exploration 
of design. It touches on the two extremes: “god” 

(a.k.a., the “big picture”) and the “details,” and, per-
haps most interesting, where they meet. This first 
installment of my column will take a look at the 
big picture.

Every decision we make has a context, a frame of 
reference. In both architecture and real estate, our 
technical term for this is, “location, location, location.” 
This emphasis on place clearly carries weight in peo-
ple’s sense of what determines architectural success, 
but what do we really mean when we refer to “loca-
tion?” We could limit our understanding of location 
to a ZIP code, the buildings across the street, or the the 
latest four-letter moniker assigned by real estate folks 
(SoHo, LoDo, RiNo, anyone?). Alternately, we could 
broaden this perception to include abstractions such 
as history, culture, liberty, hope or peace. Human na-
ture has a deeply rooted bias to a local, “now,” concrete 
view of context, but does this limit us? Should we wid-
en the scope? 

Let’s take smoking, for example. Yes, seemingly un-
related, but just go with me here. Smoking is a perfect 
example of our human tendency toward a short-term 
perspective on context. Smoking killed my grand-
mother the same way it killed many others; first 
glamorous then regrettable, but never obvious. Before 
she died, my grandmother insisted that I always re-
member an event that had much more clear and ob-
vious implications for her: World War II. Watching her 
family die in the war, then serving in the Army, then 
fleeing as a refugee were events traumatic enough to 
give her a broader sense of perspective, of context, on 

many other issues, including smoking. Smoking was 
simply minuscule compared to the atrocities she wit-
nessed as a young girl. After the war, she viewed the 
world through a global lens, making decisions based 
on the context of humanity, hope and community. 
Even in her smallest decisions, she considered her im-
pact on the world. She urged me to never view the 
world as “us versus them,” but, rather, as “us.” 

Much like my grandmother, after the war, an en-
tire generation of architects, designers and planners 
took a global view on our built environment. During 
my educational life, I was taught and mentored by 
modernists – those who not only paid great attention 
to details such as new materials and open plans, but 
also impressed upon me the moral and ethical un-
derpinning that deliberately created a common, glob-
al language of “us.” It is astonishing: In response to a 
devastating world war, the architectural community 
responded with a universal language, an Internation-
al Style, which sought to erase the tribal and parochial 
differences they felt contributed to strife. Apparently, 
I was raised by my grandmother to be a modernist.

To quote Mies again, “Architecture is the will of an 
epoch, translated into space.” This “greatest generation” 
had a view of context that equated to “epoch,” their 
definition of location was deliberately global, befit-
ting their experience of the era. Modernism was part 
of an optimistic perspective that created institutions 
such as NATO, the IMF and Social Security in addition 
to brick-and-mortar projects, such as public housing, 
which contributed to the common good and the pre-
vention of another global armed conflict. Broadly, this 
perspective is conspicuous in the architecture from 
the 1950s through 1970s. 

I am part of the generation that lacks the context of 
that war, finding the International Style boring and 
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In the Details

Shears Adkins Rockmore 
Denver's urban fabric is woven into the re-imagined Union Station area.
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In the Details

lifeless. We lack appreciation of the implications of Louis 
Kahn or Corbusie working in India and Iran, as easily as they 
worked in France and Connecticut. We focus on the deficien-
cies rather than the epic successes because we have the luxury 
of relative peace to do so. The very same programs that created 
public housing for returning veterans (the largest expansion 
of public and affordable housing ever) – and created a place 
for Jews and Germans to live together – specifically exclud-
ed black Americans and created conditions for many of our 
current societal tribulations. Throwing the baby out with the 
bathwater in effort to create a singular humanity wiped away 
huge swaths of rich cultural heritage, and it is fair to blame 
Modernism for erasing too much local culture. Location felt 
anonymous and continued to exclude. This shortsightedness, 
in the spirit of looking outward, ignored the interior struggle. 
As with my grandmother and her smoking, this neglect of the 
local context gave rise to the end of this era.

Emerging from the environmental awareness of the 1970s, 
Gen X architects responded with a new mantra: “Think global, 
act local,” which presented a manageable way of looking at the 
existential global threat of climate change. There were many 
popular “isms” during this period trying to replace Modernism 
– some richly aware of location, but most characterized by a 
complete absence of location. In contrast, LEED and the green 
building movement inadvertently emerged as a counterpoint 
to these “isms,” presenting an accessible, site-specific toolkit for 
responding to climate change with a global perspective, which 
may be the real Modernism of our generation. The idea of 
location manifested as simultaneously global and local, now 

including concerns such as air, water, daylight and culture.
Today, there are local movements in architecture, which re-

spond to climate, culture and local opportunities, while still 
respecting global ideals. Regional examples, such as Glen Mer-
cutt in Australia, Vo Trong Nghia in Vietnam, the Miller Hull 
Partnership in Seattle, and Snohetta in Oslo, are broadly emu-
lated for evolving a new modern architecture. A global (small 
m) modern architecture, which embraces the relevance of lo-
cal materials, local climate and local craft, contributes to global 
health in the same way that local food movements improve 
our relationship to the land and local beers are rebuild local 
culture. Architecture rooted in location contributes in ways 
very similar to local food and craft beer. 

For those of us who build today, we are charged with de-
veloping our understanding of location around the balance 
between thinking globally and acting locally. As Denver grows 
and prospers, decisions on housing, design, architecture and 
urbanism are made every day. Many of these decisions are 
made, evaluated and criticized based on a context, which too 
often sees “local” only through the limited lens of property 
values. I believe it is possible to have discussions about growth, 
not as “us” versus “them,” but as a civil society, growing Denver 
toward common values and goals, such as accessible housing 
for all, maintaining and broadening the reach of prosperity, 
and, yes, global peace. Denver’s current growth is as much a 
product of its international airport as its local beer, and the 
urban fabric will be richer when we consider “location, loca-
tion, location” within the context of a global place with local 
impacts. \\
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StoutStrategies is now  
BRANDiac Strategies.
We made a smart move to improve our 
brand. We’re brand maniacs who use both 
sides of our brains to balance strategy 
with creativity. And we can help you  
capitalize on your brand and maximize 
your marketing efforts, too. 

READY TO BE YOUR BEST BRAND? 
LET’S PUT OUR HEADS TOGETHER AND 
COME UP WITH SOME BRAINY IDEAS. 

WE CAN HELP ANY  
BRAND WORK SMARTER.  

EVEN OUR OWN.

www.brandiacstrategies.com

CONTACT US: 303.800.1391
Stacy Stout: stacy@brandiacstrategies.com
Jo Fukaye: jo@brandiacstrategies.com

http://www.brandiacstrategies.com/
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Door: Place-based Economic Development

A vibrant city is one that founded on commu-
nity engagement, leadership, intention 
and investment. Downtown Denver is 

one example in which these aspects are actively 
a part of the present and future. As an example, 

the decision to redevelop the rail yard at Union 
Station and transform the Union Station district 
from cargo rail to a passenger-centric amenity 
provided another layer of community to down-
town Denver. The Downtown Denver Partnership 
sits squarely in the center of city building efforts 
by creating opportunities for our citizens and busi-
nesses to grow downtown as the economic engine of 
our region. We met with Tami Door, president and 
CEO of the Downtown Denver Partnership, to gain 
some insight on the state of downtown Denver.

JS: Denver’s Union Station development has become 
a strong example of successful urban investment. 
How has this impacted the state of downtown and 
what do you see for the future?

TD: The Downtown Denver Partnership, found-
ed more than 60 years ago, has long been focused 
on creating a vibrant city. We do this by building 
upon our vision for downtown, identifying oppor-
tunities, engaging with the community and seeing 
it through the planning process with the city. I be-

lieve strongly that it’s our investment in visioning 
and the time we put in up front for early discovery 
and defining project goals and outcomes that creates 
a strong platform for decision making, especially on 
multiyear planning initiatives.

For a long time, Denver wasn’t seen as a city center. 
Rather, we were leveraging the mountains and life-
style to attract visitors, companies and population. 
We believe now we have the opportunity to be seen 

Leading the Way
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Arapahoe Square

Denver’s Union Station
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as the city center in the Rocky Mountain West and people 
are moving here because Denver is a great city. No longer 
is Denver lost in the rhetoric of the “mountain” dialogue. 
We’ve worked hard on a place-based economic develop-
ment strategy to provide a vibrant downtown where people 
want to live and work, and Denver’s Union Station is just 
one example of that.

As to our future, the Partnership has many active ini-
tiatives, some large and some small, each cited on aspects 
of the “Vibrant Center City” concept outlined in the 2007 
Downtown Area Plan, our long-term strategy. Our next big 
effort is Arapahoe Square, which is a neighborhood that is 
ripe for redevelopment. This area, located between Larim-
er and Tremont streets, and Park Avenue and 20th Street, 
comprises approximately 30 city blocks. We envision it to be 
the densest mixed-use neighborhood in the city.

JS: What are some additional examples of work your team 
has launched?

TD: We are focused on perpetuating our culture of in-
novation and entrepreneurship. We co-founded Denver 
StartUp Week, the largest free entrepreneurial event in 
North America, and co-created The Commons on Cham-
pa, our Entrepreneurial Center at 1245 Champa, with our 
city and Colorado Technology Association partners. We are 
building a significant platform of support and commu-
nity to help companies start and grow in our center city.

As a place-based economic development organization, 
an important component of this relates to our parks and 

public spaces. It is essential to ac-
tivate them in a way that reflects 
the brand of our center city. We do 
so through such great programs as 
the Southwest Rink at Skyline Park, 
Wynkoop Plaza events and more.

We continue our efforts to advo-
cate for the addition of more pro-
tected bike lanes to enhance com-
muting opportunities and, as the 
20-year plan states, to create a bicycle 
city.

We are beginning to develop plans 
for the “downtown loop,” which propos-
es combining an innovative bike and 
pedestrian path connecting Denver’s 
center city neighborhoods. It is quite ambitious and very 
exciting. It is envisioned to be a unique expression of our 
lifestyle, arts and culture.

As we look to the future of downtown Denver, planning 
is a constant. And implementation is the key. Whether it is 
a new development or a series of events, there is a contin-
uous cycle of things to be revived and plenty of opportu-
nities to create something new. It is through this balance 
that we sustain our downtown. Our center city is constant-
ly changing. Through the Downtown Denver Partnership, 
the business community is inspired and committed to en-
suring downtown Denver further secures its position as 
the Queen City of the Rocky Mountain West. \\

Leading the Way
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Striking the Right Biotech Workplace Balance

O ver 30,000 Coloradans work in the bio-
science field. The biotechnology industry 
has experienced accelerated growth in 

recent years. The major factor influencing this 
growth has been large pharmaceutical compa-
nies looking for their next blockbuster drug cou-
pled with an aging population facing a long list 
of chronic diseases.

Colorado is home to numerous bioscience re-
search assets that have demonstrated a strong 

commitment to building research excellence. The 
Fitzsimons Life Science District and the adjacent 
Anschutz Medical Campus are among the most am-
bitious medical developments ($5.2 billion) in the 
nation. Colorado ranked 12th in number of U.S. pat-
ents granted – a key indicator of future innovation 
in the marketplace.

Bioscience employers are engaged in a heated tal-
ent battle, looking to hire from a small pool of elite 
scientists from major universities and institutions. 
Additionally, biotech workplaces themselves are 
changing under technology’s influence. Scientists 
are spending less time in the lab due to increased 
automation of tasks and the ability to gather data 
remotely over the internet. Knoll invested in this 
growing vertical market research to cover key 
trends, and provides planning and design strate-
gies that biotech companies can implement within 
their workplaces.

Priorities of the Modern Biotech Workplace
Several factors are driving up the cost and com-

plexity of the biotech workspaces today, including 
the pressure to be near an innovation hub, the need 
to attract top talent with excellent amenities and 
the need for flexibility to change workspaces as the 
company grows. 

Balance of lab versus office space. The ratio of office-
to-lab space varies over time as a biotech compa-
ny grows. Young companies typically require less 
square footage and most of that is taken up with 
lab equipment and bench space. Contrast this allo-
cation with when the drug is approved, marketing 
and sales teams move in and the office-to-lab ratio 
may be 70/30. One way that small-company owners 
have adjusted to meet their varied square footage 
needs is to band together and occupy tenant build-

ings that accommo-
date multiple, simi-
lar-stage companies. 

Attract and retain em-
ployees. Building lo-
cation, facilities and 
amenities matter to 
biotech companies 
because they mat-
ter to recruits. Class 
A, fully outfitted lab 
space can be a way 
to attract top sci-
entists. In addition, 
common amenities 
include healthy eat-
eries, walking paths, 
outdoor seating, fit-
ness areas, showers, 
game rooms, coffee 
break areas and bike 
parking. Companies 
in more suburban ar-
eas often offer more 
amenities because of 
the cheaper cost of 
real estate, and be-
cause many feel they 

Moving Forward 

As biotech companies grow their need for space increas-
es and their mix of lab and office space needs changes, 
as well. There is a high demand for lab space early in 
the company lifecycle, then much less over time.

A spine-based furniture system that can be rearranged in multiple ways provides a 
foundation that, as needs change, can mix and match parts without having to rebuy 
or rebuild.
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must make up for being outside of a major hub. 
Encourage collaboration. With all these top minds gathered 

in one space, biotech companies want to make sure their 
employees are talking, collaborating and innovating to-
gether whenever possible. To support that goal, more bio-
tech offices than ever are moving to open seating, more 
meeting rooms, fewer private offices and more interstitial 
spaces with comfortable seating, monitors and power out-
lets to encourage interaction. “Socializing may be ham-
pered because you cannot have a cup of coffee or eat in the 
lab … but collaboration is still top of mind,” says Bill Holt of 
TK&A Architects in Boston. 

Adapt to technology. “We’re finding that research is more 
and more automated. Very few people spend a half or 
whole day in the lab, which is different than 10 years ago. 
Now there’s more space for equipment, not people, in the 
labs,” says Brian Horman of Just Biotherapeutics. Thanks to 
digital advances like 3-D modeling software, robotics and 
data transfer through the internet from lab to laptop, lab 
space is not as populated as it once was. Scientists set up 
the process they need a machine to complete, and then 
step away from the lab to work on other projects, as re-
sults automatically send when the work is done. Finding 
space to analyze data is becoming more important than 
lab bench space. As a result, lab spaces are often shared, 
with fewer assigned areas. Each piece of equipment has a 
space and likely has a shared computer attached to it for 
setting up processes and collecting data. 

Allow room to focus. Like many industries that struggle to 

find the right balance of open plan areas to focus spaces, 
biotech’s need is even more acute to create areas for si-
lent, concentrative work. Many PhDs and others involved 
in research analyze data or prepare papers and need long 
stretches of time in silence. 

Workplace Solutions and Strategies 
To help biotech companies create a workspace that bal-

ances pressures like real estate costs, recruitment and pro-
ducing innovative medicines, we suggest the following 
solutions and strategies, which can be explored in the full 
white paper on www.knoll.com   

1. Encourage knowledge sharing.
2. Provide choice in workspace.
3. Use space efficiently.
4. Design for maximum flexibility.
5. Offer workplace amenities.

Future Outlook 
The ebb and flow of research for new medicines, influ-

enced by regulatory changes, continued talent wars and 
further globalization of R&D, all make the future of bio-
tech difficult to predict. It is, by its nature, always trans-
forming as new technologies and ideas emerge. The only 
thing that is certain is change. \\

Also cited: 
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Schoolyard Evolution – More Humane, Interesting

T here’s one universal constant at any 
school: the raucous noise-filled school-
yard – the byproduct from the comings 

and goings and children at play. But there’s 
been an important evolution on these school-
yards and it’s enriching educational opportuni-
ties and creating safer, healthier environments 
for children. 

Over the past 35 years, I’ve watched and partic-
ipated in the evolution of schoolyards for many 

public and private schools. I’ve seen this evolution 
change philosophies and as a result, what were 
once large expanses of harsh asphalt and rock, to-
day, these same schoolyards are vibrant extensions 
of the educational program. 

35 Years Ago
For the most part, schoolyards were simply 

thought of as places for before- and after-school 
gathering and short breaks for recess and lunch. 
They typically had an athletic field for traditional 
gym classes during school and sports activities after 
school. 

Unfortunately though, a great majority of those 
schoolyards had sites that were not hospitable and 
lacked consideration of alternative uses. Often they 
used inadequate and sometimes unsafe materials. 
Typically, they were plagued with the following:

• Large expanses of asphalt.
• Playgrounds surfaced with sand or pea gravel, 

often at an inadequate depth.
• If there was sod, it rarely had an automatic irri-

gation syste.
• Play equipment was typically bare steel and the 

most basic climbers or obstacle-course type equip-
ment.

• Little to no accessibility throughout the site.

Making Change
Thirty-five years ago, our firm began working 

with architects and school districts to reconsider 
the schoolyard – the evolution has been ongoing 
since. 

We pushed for safer and healthier sites. We advo-
cated for connections to nature, low-maintenance 
sites and smarter uses of water. These ideas were 
implemented by incorporating the following:

• Low-use areas planted with native grasses that 
required no irrigation in the long-term.

• Native and adapted plant materials.
• Efficient automatic irrigation systems for all 

schools.
• Age-separated and easily observed play areas 

with upgraded equipment.

Today’s Schoolyards as Learning  
Landscapes and So Much More

Since those early years, we have figured out how 
to incorporate nature and learning into school-
yards. We participate in the continually growing 

national design discussion intertwining nature and 
play, incorporating learning into schoolyards, and 
design of inclusive playgrounds. Today, 35 years later, 
schoolyards often incorporate: outdoor classrooms, 
gardens, native plantings, riparian or rain garden 
plantings, informal track/trail systems, imagination 
play elements, activities or theming that play off of 
the curriculum, neighborhood or other elements 
that have significance to the school and neighbor-
hood, colorful/imaginative play equipment, play 
surfacing that meets accessibility guidelines and 
fall attenuation requirements, activities and equip-
ment that is inclusive of all abilities, shade shelters, 
both for student and after-hours use by the com-
munity, many configurations of seating areas for so-
cial opportunities, and environments and activities 
for students on the autistic spectrum to play and 
socialize more comfortably 

Real Examples of Change  
and Areas Still Lagging

While embraced by private schools like the Mon-
tessori and Waldorf models, the adoption of using 
the schoolyard for outdoor education has been at 
a slower pace. Although the concept is highly sup-
ported and accepted, for many school districts the 
curriculum, maintenance and funding necessary to 
support it have been slow to fully develop. 

In Colorado, Denver Public Schools has provided 
support and funding to implement its innovative 
Learning Landscape Schoolyards in each of its 98 el-
ementary schools. Other highly regarded programs 
around the nation include the Boston Schoolyard 
Initiative and the New York City and Trust for Pub-
lic Land’s Schoolyard to Playground Initiative. Like 
these, many other districts and individuals schools 
have made breakthroughs in elementary school-lev-
el outdoor learning opportunities and reconnecting 
schools with their communities. 

Yet, middle- and high school-level programs have 
lagged behind. In Colorado, entities such as the lot-
tery-funded Great Outdoors Colorado and the Colo-
rado Health Foundation have stepped in to provide 
sources of funding for outdoor learning initiatives. 
Between 2013 and 2016, GOCO has offered a School 
Play Yard Initiative grant that “creates safer, more 
active play areas and environments for outdoor 
learning at schools,” (Our Grant Programs, www.
goco.org/grants).

Championing Schoolyard Learning  
and Connections to Nature

I’m proud that we have been champions of ex-
panding the boundaries of learning opportunities 
in the schoolyard. In the 1980s, we saved one of the 
last sections of undisturbed native prairie for a Jef-
ferson County, elementary school outdoor learning 
area and created native learning areas to transition 
between the mountainous forest at a new elemen-
tary school in Nederland. In the 1990s, we turned a 

Carol Henry, 
PLA, ASLA 

Principal/
President,  

Design 
Concepts

ELEMENTS  Schoolyard Design

http://www.signatureflip.com/sf01/article.aspx/?i=8757
http://goco.org/grants


DECEMBER 2016  \  BUILDING DIALOGUE  \  27

potentially sterile detention area for a large mid-
dle school into a biodiverse outdoor learning lab 
with thriving wetland plants and plentiful wild-
life. In 1990 in Boulder, we designed the transfor-
mation of an elementary school’s concrete drain-
age swale into a thriving wetland, observation deck, 
boardwalk and outdoor classroom. This wetland area 
survived the massive Colorado floods in 2013, while 
the surrounding areas were devastated. The floods 
were described as 1,000-year rain and a 100-year flood, 
occurring over eight stormy days, causing devastation 
from the eastern side of the continental divide to the 
Colorado/Kansas border.

Since then, we’ve worked on over two dozen Learning 
Landscapes for Denver Public Schools, complete with 
outdoor classrooms, gardens, artwork, colorful gateways 
and shade shelters, tracks, and environmental learning 
areas for Denver Public Schools. Student learning pieces 
include such diverse elements as weather stations with a 
remote readout for students to track the weather, themed 
elements which include facts such as insect and animal life-
cycles etched in boulders and pavement, poems which de-
scribe the places and things one would see travelling along 
a nearby stream and floating all the way out to the sea, or 
the fanciful graphics with shapes and colors that students 
can study and count. We have also helped other school dis-
tricts to expand their abilities to extend learning into the 
schoolyard.

In the end, there is unlimited opportunity to connect chil-

dren with the outdoors and enhance the school’s curriculum. 
Before, bland sports fields, plain asphalt play pads, wall-to-
wall turf or pea gravel, and minimal social sites dominat-
ed school grounds. Today, equal importance on community 
use, educational opportunities and hands-on learning exist 
making the schoolyard more humane and interesting. \\ 
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Outdoor learning area at a new Denver Public School site, 
complete with cottonwood stump tables and chairs, wooden 
bridge over a dry streambed, running track, textural stone 
pathways, outdoor classroom and gardens.
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Improved Patient Experience: Team-based Care

T eam-based health care provides health 
services to individuals and families by 
a group of health providers who work 

collaboratively with patients and center care 
around the patient’s individual needs. This de-

livery model makes shared goals a priority in 
order to achieve coordinated, high-quality care. 
Growing in popularity due to mounting evidence 
of enhanced patient experience, this model is 
now used in several Colorado health care facilities. 

In the team-based delivery model, providers are 
the leaders of the care team, which includes not only 
doctors, but also nurses, physical, speech, and occu-
pational therapists, and administrative support staff. 
Its purpose is to create a remarkable patient experi-
ence by engaging the patient at every point in the 
process, providing services to fit the patient’s needs, 
and making it easy for the patient to access the re-
sources that support lifelong wellness. Our firm has 
been fortunate to design transformative health care 
facilities based on this model, among them: Craig 
Hospital, Penrose Hospital, St. Francis Medical Center, 
Denver Health Southwest Family Health Center and 
Peak Vista Community Health Centers.

When designing a team-based health care fa-
cility, the focus must be upon facilitating the col-
laborative effort among the care team members 
to promote health through prevention, wellness 
and lifestyle changes – rather than each individual 
caregiver being responsible only for his own disci-
pline. Staff employs an integrative approach that 
embraces mind, body and spirit. Architects need to 
think outside the box of traditional health care de-
livery. How can we make facilities that are designed 
for care teams to better collaborate? How far can we 
go to create easy access and a relaxed, welcoming 
atmosphere? When working in a medically under-
served neighborhood, how can a family and neigh-
borhood-friendly environment be designed to en-
hance community participation and pride?

For optimal operational flow among care team 
members, the clinical pod concept is often used. The 
entire clinical area is broken into pods that support 
a given number of exam rooms. Registration areas 
are conveniently located to serve the clinical pods. 
The care team in each pod is organized in such a 
way that the team can have direct line of sight to 
all exam rooms so that they can respond immedi-
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Care team stations have direct sight lines to the exams room in the pod. Flexible furnishings allow the 
space to be reconfigured as needed, and colorful artwork lends a cheerful welcoming feel.
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ately to patient needs. Care team stations are organized 
to facilitate collaboration by providing flexible meeting 
space. Support services such as vital sign stations, soiled 
holding, clean supplies, and medications are positioned to 
be conveniently accessed by the care team. The pods are 
connected by an “off-stage” corridor that facilitates staff 
circulation. The exam rooms are highly flexible spaces 
that support collaboration between provider and patient 
by providing sufficient room for family and staff to con-
sult on the best course of treatment.

Understanding that increased staff satisfaction produc-
es better patient outcomes, architects need to remember 
the needs of the care team when designing staff areas. De-
signing work and break areas with ample natural light, 
open floor plans, high ceilings, quiet acoustics and at-
tention to the need for some retreat from patients when 
needed enhances staff satisfaction.

One of the most rewarding design tasks is the creation 
of a one-stop facility that can deliver multiple health care 
services and prescription pickup. When the visit is com-
plete the guest simply leaves the facility without the need 
to visit additional providers. Welcoming, easily navigated, 
one-stop facilities help the team-based health care model 
to provide excellent long-term results. \\ 

John@rtaarchitects.com

ELEMENTS  Health Care

 

• Shared Goals: The team, including the patient and 
family members, works to establish shared goals that 
reflect patient and family priorities which can be 
clearly articulated, understood and supported by all 
team members.

• Clear Roles: There are clear expectations for each 
team member’s functions, responsibilities and ac-
countabilities. This optimizes the team’s efficiency and 
often makes it possible for the team to take advantage 
of division of labor.

• Mutual Trust: Team members earn each other’s trust, 
creating strong norms of reciprocity and greater op-
portunities for shared achievement.

• Effective Communications: The team prioritizes and 
continuously refines its communication skills. It has 
consistent channels for candid and complete com-
munication, which are accessed and used by all team 
members across all settings.

• Measurable Processes and Outcomes: The team agrees 
on and implements reliable and timely feedback on 
successes and failures in both the functioning of the 
team and achievement of the team’s goals. These are 
used to track and improve performance immediately 
and over time.

Principles of Team-based Health Care

4949 S. Syracuse St., Suite 450 Denver, CO 80237   ●   303-721-5800
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BEST: Helping Rural Communities Build Schools

I t’s difficult to open the pages 
of Colorado Real Estate Jour-
nal or similar publications 

without seeing an article or two 
on the ribbon cutting at a new 
elementary, middle or high school. 
The growing population in Colora-
do – a number that grew by nearly 
half a million between 2010 and 2015, 
according to the U.S. Census Bureau – 

brings many families to the state, and 
communities are struggling to keep pace 
with the influx of new students this boom 
carries with it. While many newcomers 
are settling in urban settings, many are 
putting down roots away from big cities.

What’s causing the return to life outside 
city limits? According to Jeff Chamberlin, an 
owner’s representative with RLH Engineer-
ing, location-neutral job options are playing a big role. 
“When you have access to technology, you can work 
from anywhere,” he said, “and more families are mak-
ing the choice to move back to small towns.” However, 
with that move comes the expectation that their kids 
will still receive their education at a top-notch facility. 
Gone are the days of the one-room schoolhouse. To-
day’s rural schools need to be competitive to lure new 
families – and the economic boon that accompanies 
the growth – to the area. When kids graduate high 
school, they need to be workforce and college ready.

The rural schools being built and remodeled today 
are very different than their predecessors. Simply 
put, some districts in Colorado just don’t have the 
bonding capacity to make the changes necessary 
from a safety and well-being standpoint. In place 
since 2008, the BEST (Building Excellent Schools 
Today) program has been instrumental in pro-
viding a resource for these schools and enabling 
them to make much-needed improvements or 
build replacement facilities. “Many of the districts 
that have been awarded BEST grants have histor-
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ically had difficulty meeting capital requirements; these 
grants help the schools receive capital for much-needed 
improvements, but they also help motivate the constitu-
ents to vote for the bond measures that are often needed 
to meet the program’s matching fund requirements,” stated 
Jered Minter, principal and PK-12 specialist at Bennett Wag-
ner Grody Architects. “Everyone deserves schools that sup-
port the current and future needs of their community. The 
BEST program helps offset the cost.”

The updated facilities have, in turn, had a positive effect 
on the communities they serve. The town of Salida built a 
high school in 2012 and an elementary school in 2014. Both 
were funded in part by BEST grants. Since finishing the new 
schools, enrollment has increased and they have ranked No. 1 in 
showing significant statistical improvement in the areas of 
writing and math. Beyond the education they provide, they 
inspire a sense of community and pride in the people who 
live in the town. These buildings are more than just schools. 
They are the centers of their communities. For example, in 
Salida, they held a funeral for a local Iraq war veteran in 
the school gym because it was the only place big enough 
to house 1,200 people. The new Fort Morgan Middle School 
that opened earlier this year isn’t just a school; it’s an event 
center, a concert hall, a sports arena – a place of community 
pride. These facilities don’t just fill the educational mission, 
but also the community objectives. They serve as churches, 
recreation centers and wellness centers. They create partner-
ships throughout the towns. 

“We’ve been building in rural communities since the early 

1990s, and the schools we’re seeing now are just incredible,” 
acknowledged Al Slattery, education business development 
manager at Haselden Construction. “One of the things we 
look forward to most is sharing the new building and reno-
vation projects with the people that get to enjoy them, and 
celebrating the milestones like the ground breakings, top-
ping off celebrations and ribbon-cutting ceremonies with 
them.”

This change in attitude toward rural schools provides more 
opportunity for students, and all signs point to this trend 
continuing. Minter notes that the next step is sustaining the 
movement toward a more tailored, adaptable education. 

There are at least 20 different modalities of learning, and 
teachers and teaching pedagogies need to be adaptive to 
individual learning styles and different types of students. 
Schools should accommodate the full range of a child’s 
mental and physical needs, while supporting STEM-specific 
applications, collaborative learning methods, or any of the 
other 21st century trends in education.

“It’s important for the buildings to reflect the needs and 
present-day aspirations of the community rather than the 
teaching methods of the past,” Slattery noted. “So much has 
changed in education that directly affects school design. The 
old way doesn’t work as well as the new modes of teaching. 
You want new and renovated facilities to reflect the current 
values and needs of the community, while remaining flexible 
for future innovations and inevitable change.” \\ 

JulieLougee@haselden.com
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Slowing Down to Create Lasting Places 
Establishing freedom for the accepted status quo

A s architects, we find the fundamental na-
ture of slowing down to be innate in the 
setting of our current building dialogue. 

This proposition forges two distinct responses, 
typically those from the design team in favor 
and the pro forma side in opposition of the pass-
ing hands of the clock.

But let us argue for the moment that slowness 
is not associated with diurnal time, rather with 
the phenomenal time tied to the creative process. 

“Value added” is an oft-coined phrase that 
marks the antithesis of sloppy, quick-na-
tured decision-making, yielding low-quality, 
subpar solutions. True architecture, on the 
other hand, establishes itself as the thought-

ful response to the conditions manifest within 
the task at hand. Tethered only to itself, archi-
tecture establishes freedom from the accepted 
status quo. In doing so, it inevitably requires the 
time to find the resonant answer reflective of 
our time, our people and our place.

Why the sudden rush? More often than not, we 
find the current building dialogue around Den-

ver to be one of supply and demand, speed and 
profit. These words, while valuable in the market-
place, should not be the defining characteristics of 
our creative-decision-making process. If for noth-
ing else, the people living in our cities and our 
homes deserve a level of dignity and pride that is 
reflective of the pioneering spirit we find tangible 
in Denver as it has become our place.

Paramount to this position is that those inhabit-
ing our city demand value, extended from the spir-
it of Denver, in the places they live. There is a draw 
to Denver that calls people from all over the world 
to migrate to our city and its surrounding land-
scape and, as a result, there exists a high demand to 
provide shelter and services for those entering our 
city. Unfortunately, the current solution of over-
expedient design and construction is but a short-
term patch to the problem at hand. It’s easy to just 
provide, lease and move on. However, the current 
residents feel otherwise. These buildings will not 
last; their appeal, while already sparse, will fade. 

Take a look outside your doors, even for just a 
moment, and the obviousness of the situation will 
come to light. We are beginning to see the conse-
quences of our actions, as nearly every street corner 
could be dubbed “Anytown USA” as the imported 
style and aesthetic is evident in our neighborhoods. 
We are losing what makes Denver special – not nec-
essarily in the buildings themselves, but the reflec-
tion of our city and its people in those buildings. 
Where is the pride or creativity that makes this 
place such a unique and desirable destination? 

As many of our firmly rooted residents will cor-
roborate, these memorable and sustainable places 
are part of not only what is reflective of our time, 
but also what has been cultivating this love for our 

state. Colorado invests its resources and minds in 
an effort to fulfill this population with its highly 
intentioned desire for craft, care and quality – de-
scriptors that could be applied not only to our goods 
and services but our landscape as well. 

Slowness, is then, the art of the appropriate solution. 
Building and development, in particular, toe a sim-
ilar yet altered line than that of architecture. One is 
defined by providing a need for what is on demand; 
the other, in our mind, focuses on supplying that 
demand with the necessary means and methods 
to create valuable, meaningful and lasting space. 
These two approaches, as most likely will be agreed 
upon, need not be mutually exclusive, but certainly 
requires a change in trajectory – we must all strive 
for a holistic, meaningful and memorable solution 
to the built world. 

The responsibilities lie not on a single party (be it 
architects, developers, contractors or city planners), 
and, as such, we must neither accelerate to the ve-
locity of those around us nor should we simply 
move aside permitting them to pass; we must slow 
the collective group. The time required to trans-
form our new ideas to collective thoughts must be 
allowed, creating value added along the way. Our 
argument is that the value we create need not be 
measured solely by monetary means nor be the sole 
driver when that discussion revolves around creat-
ing our built environment. 

So in this environment of hyper-globalization, what then 
are the advantages to slowing down? Rarely in this time 
are the words “slow down” met with support and 
admiration. To the contrary, we find that slowing 
down is exactly what our epoch requires. Not only 
are we afforded the physical time to make the ap-
propriate decisions concerning our built world, but 
also we are given the necessary means to coordi-
nate, vet and verify the decisions we’ve made. In the 
end, providing a product that is not only situated 
for our current needs but also is complementary 
to our environment and coordinated with those 
carrying on the life of the building is nonnegotia-
ble. These lasting decisions provide the user the 
demanded respect and pride associated with truly 
living within a community, while maintaining the 
appeal and value that living here affords.

We will find the alternative – quick, unchecked 
and aggressive decision-making – leads to a lack of 
quality and character, and little more than fulfill-
ment of product only; bare necessity must not be 
our baseline. No professional wants to continue to 
remedy the fallout of poor decision-making, creat-
ing additional, avoidable work for the future. In the 
built world, that means call backs, warranty claims 
and a general distaste for the product being sup-
plied. Getting while the getting is good can lead us 
to an oversaturation of nameless, placeless archi-
tecture that merely gives a highly transient popula-
tion even more reason for that transition. 
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This is bigger than you and I. Think of the payoff of the 
upfront investment in a quality design and construc-
tion team, the knowledge base to supply that team 
with the needed information, the equipment needed to 
navigate a sometimes complex system of approvals and 
permits with ease and to stand by a realistic schedule. By 
taking these steps in sequence and not fast-tracking our 
professional desires, we can all benefit from the process. 
After all, we are in the business – whether we believe it – of 
providing the services necessary for our dwelling on this 
planet and our impact on the future of this same planet. 

People care. Residents care. Occupants care. And in the 
end, we must all realize and accept that the pride and per-
sonal dignity we put into our architecture in both urban 
and rural environments matters. We must hold ourselves 
as architects, developers, potential buyers and even rent-
ers, accountable for the demand of a quality and specific-
ity of place. The equation then reads as one of a lasting 
sense of place, indicative of our current climate and time 
as well as a sustainable effort to the lasting endurance of 
our presence. This takes time.

So as we conclude this brief writing, we hope the dia-
logue continues. We hope the status quo is indeed ques-
tioned – questioned by architects, by developers, by con-
tractors and by the people who call this place home. Only 
good can come from this continued dialogue, and in that 
good we see an appropriate architecture manifesting it-

self that will be an honest reflection of our place. Denver’s 
architecture should exemplify the dignity and pride that 
will continue to resonate with time, whether diurnal or 
phenomenal, that is systemic of what we love about Colo-
rado. We thusly take the time to find our true intentions 
and we find our sense of place, for as author Lewis Carroll 
penned: “If you don’t know where you are going, any road 
will do.”

Brad Tomecek, Brittany Wheeler co-authored this article 
with Martin and Sietmann.\\ 
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Challenges of Completing School Remodels, Additions

O ver the past five years, there have been sev-
eral major bonds passed to improve K-12 
facilities in Colorado through remodel-

ing and additions due to the increased popula-
tion in the state. Local universities are also see-
ing an increase in student enrollment and are 
seeking a more efficient use of space to accom-
modate their growing student body. 

Our company has been a part of numerous K-12 
and higher education remodels and additions 
throughout the past 44 years. Though K-12 and 
higher education facilities have very different end 
goals, they both share similar challenges when re-
modeling or adding to an existing education facility.

Older Buildings with Unknown Histories
One of the key components that come into play 

on any renovation project are unforeseen circum-
stances. Many of these education facilities are de-
cades old with a hidden past and no recorded his-
tory. Design teams can tirelessly research an older 
building for years leading up to construction, and 
there will still be unforeseen conditions that arise. 
Quite often, old buildings do not have an accurate 
set of as-built drawings that reflect the details of 
the existing building’s actual construction assembly. 
When possible, early involvement and investigation 
is crucial to the success of renovations/additions. 

Colorado School of Mines Ben. H. Parker Student Renova-
tion – Phases 1 and 2: The student center was built in 
the early 1960s and originally was called the College 
Union. The civil rights movement, Vietnam War 
and 13 presidential elections were just a few of the 
events the building lived through in its 50-year his-
tory. The number of renovations and updates that 
took place in the facility were well over 100, and ap-
proximately 80 percent of these updates were un-
documented. Sound familiar? 

When Phase 1 operations began, the Saunders 
project team immediately ran into unforeseen is-
sues that were discovered during demolition and 

the initial stages of construction. As layers of the 
building were demolished, the facility’s lost histo-
ry of unknown renovations began to surface. The 
original as-builts were not even close to represent-
ing what the project team encountered. Saunders 
worked with H+L Architecture to develop a plan to 
update the as-builts to represent the true state of 
the building. This collaboration with the architect 
was vital to getting this project completed on time 
and on budget.

Student Safety is Paramount
All education remodels and additions should have 

very specific safety plans due to the close proximity 
of children and young adults to the site. Schedule 
is always important to our clients, but the safety of 
the community is even greater. Sometimes meeting 
high safety standards requires that the team sepa-
rate construction operations from the existing fa-
cility as much as possible, or complete operations 
during nonschool hours. 

Open communication with staff and students on 
construction operations is important to keeping 
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curious children and daring college students off a con-
struction site. Keeping students apprised of the project can 
lead to less curiosity and a greater respect for the process. 
Whether it’s a weekly update bulletin on construction op-
erations, or easily read signage, this is all apart of assuring 
that you keep your site safe in an occupied space. 

Additionally, it is important to be flexible with the school 
district or university on its educational needs. For instance, 
loud constriction operations cannot commence during 
standardized testing or final exams. Construction sched-
ules should accommodate the concerns for maintaining 
the learning environment. 

Valor Christian Center for Culture and Influence: Saunders com-
pleted the 82,000-square-foot building in October 2015. 
The project took place while school was in session and 
throughout summer break. Our superintendent escorted 
students and staff through the site on multiple tours to 
educate them on what was taking place and what to ex-
pect throughout construction. Acting students interviewed 
our project team members about construction operations, 
while highlighting unique features to their highly antici-
pated arts facility. 

Building Community Relations
Education addition and remodels tend to be taxpayer 

and/or student-funded projects. The community deserves 
to be well informed on what is taking place in the backyard 
of their neighborhoods. Remodels are often in the middle 
of existing communities, which limits access and lay-down 
area that may cause disruption to the community. 

Holding a community preconstruction meeting is a 
great first step to gaining trust and respect of parents, stu-
dents, staff and neighbors. Complaints are not uncommon 
in our world of construction. After all, construction is not 
the most attractive thing to witness. However, the precon-
struction community meeting may help save a few head-
aches for your team in the future by educating the com-
munity and making them feel safe and comfortable with 
operations taking place. The experience can be pleasurable 
for all, and open communication with the community is 
key to assuring this happens on education remodels and 
additions. \\ 

s.westbrooks@saundersci.com

ELEMENTS  Educational Facilities

Paul Wedlake Photography
Valor Christian’s addition includes a beautiful ballet studio.

mailto:s.westbrooks@saundersci.com


40  /  BUILDING DIALOGUE  /  DECEMBER 2016

Building Healthy Streets into Community Design

M any new master-planned communities 
are incorporating principles of healthy, 
more livable streets into community 

design. Ridgegate and Daybreak are two such 
communities currently exploring and building  
pedestrian, bike and commuter-friendly streets 
that will create a stronger mixed-use environ-
ment and sense of place, while allowing for good 
traffic flow and circulation. 

Ridgegate East Village Center – Couplet Street Concept. 
At Ridgegate East in the city of Lone Tree, outside 
metro Denver, the master plan for the eastern half 
of the project will incorporate a mixed-use village 
center forming the central heart a new 2,000-acre 
mixed-use district. The Village Center will be served 
by Ridgegate Parkway, a major thoroughfare that will 
bisect the community and carry upwards of 50,000 
vehicles per day.  To avoid the roadway becoming 
a physical barrier that could ultimately divide the 
community, the roadway will be split into two one-
way couplet streets that will reduce the width of 
the street and number of lanes, creating a safer and 
more pedestrian friendly environment.  

The couplet street will incorporate a central main 
street and series of midblock cross streets will cre-
ate an interconnected grid, linking the surrounding 
neighborhoods and helping knit the entire com-

munity together.  In addition, an off-street dedicat-
ed bikeway, or “cycle track,” will parallel the couplet 
streets and connect the Village Center to the larger 
system of bike and pedestrian trails.    

The use of couplet streets is not a new idea in build-
ing safer, healthier streets.  Many of the newest and 
largest new urbanist developments, like Summerlin 
(Las Vegas), Daybreak (Salt Lake City), Stapleton (Den-
ver) and San Elijo Hill (San Marcos, Callifornia), have 
incorporated couplets as a way to create mixed-use 
places using narrower, pedestrian-friendly streets 
that allow for good traffic circulation. Research by 
Metro Analytics (www.metroanalytics.com), which 
develops and analyzes multimodal circulation solu-
tions for mixed-use, high-density environments, be-
lieves “couplets can play an important role in ‘Com-
plete Streets and Place-Making,’ while handling the 
higher traffic volumes that these places often gener-
ate or must accommodate.” 

Of the top 10 advantages of one-way couplets, de-
fined by Metro Analytics, a key advantage is couplets 
are friendlier and safer for pedestrians. Narrower 
one-ways are easier to cross; pedestrians have few-
er movements that threaten to strike them; slower 
traffic is less dangerous and less intimidating; and 
studies show couplets are usually safer.  

With the help of couplet streets, the Ridgegate East 
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Village Center has the potential to become an 
eclectic mixed-use place situated within a walk-
able and pedestrian-friendly village that will be-
come a hub of activity and a desirable place to 
live, shop and work.  

Daybreak’s Commuter Bike Highway System. A healthi-
er development pattern and lifestyle is reflected in 
current design for the newest villages at Daybreak, 
a master-planned community outside Salt Lake 
City.  Key is creating walkable and commuter-friend-
ly streets that enable residents to leave their car at 
home, to walk, ride a bike, or utilize public transit.  

Inspired by the grand boulevards of European cit-
ies, Daybreak’s major road network incorporates a bike 
highway and pedestrian system, separated from cars 
in a tree-lined median that is more efficient, user-friendly 
and safe. The division helps avoid typical conflicts associat-
ed with traditional sidewalks and on-street bike lanes. 

The median design limits the number and frequen-
cy of median breaks and intersections, decreasing poten-
tial bike-car and pedestrian-car conflicts.  Where median 
breaks occur, the island is “raised or tabletopped” with spe-
cial paving to create greater visibility and awareness among 
drivers and cyclists, pedestrians and joggers.  Street width is 
reduced by eliminating on-street bike lanes and potential 
hazards with on-street parking. 

The street and median landscape design reflects the 
character of the surrounding Village; it incorporates plant-
ers, seating, lighting, trail/bike route maps, and bike tool 

and water-bottle fill stations to provide a respite for cyclists 
and pedestrians. 

The median also serves an important multi-use func-
tion; varying in size and shape, it incorporates a dedicat-
ed running/jogging trail, and areas for parks and open 
space, including natural drainage areas that support the 
storm-water drainage and detention system for the larger 
community. 

When complete, the bike highway and pedestrian system 
will provide an important backbone infrastructure to link 
individual villages, streets and open space amenities, for 
great community connection and healthier living! \\ 
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Design Architect/Architect of Record Collaborate

A n architect by definition is a person who de-
signs buildings. More specifically, an archi-
tect is a credible, licensed professional who 

is responsible for providing the documents for 
the safe and successful completion of a building. 
Many would argue that not all good architects are 
good designers and a successful architectural proj-
ect doesn’t guarantee good design. However, I believe 
that the best architects and architectural firms repre-

sent a balance of passion for design and the science of 
technical skill. When that balance is not achieved or 
a single firm is not the right fit for a particular project, 
two firms can collaborate in clearly defined roles: the 
design architect and the architect of record. 

I have practiced architecture for nearly four decades, 
starting my career in the design department of Skid-
more, Owings & Merrill. The New York office where I 
worked was organized into two main departments: 
design and production. The design department was 
responsible for working with the clients through the 
schematic design (SD) and design development (DD) 
phases, creating sketches, models, and thorough plans 
that served as the basis for the technical drawings. Af-
ter DD, the design department managed the production 
department in the creation of the construction docu-
ments (CDs), the instructions for contractor or builder. 

Our firm has modeled a number of our larger commer-
cial projects similarly, teaming with production part-
ners to achieve the best results for the client. 

I am often asked if it is overly complicated to com-
plete a project with a design architect/architect of record 
team. My answer will always be “no.” Not only have I had 
measurable success in working this way, but also it gives 
each party the opportunity to excel in their role. Anoth-
er concern is how this model benefits the developer or 
client and the built environment as a whole. The first 
benefit is to create innovative, forward-thinking and 
meaningful design. The second benefit relates directly 
to the quality and sustainability of the design; great de-
sign work leaves a timeless and lasting legacy, culminat-
ing in long-term financial success of the building for its 
owners. Working this way allows the design architect to 
focus on the goals of the client or development team to 
create a space that serves their needs, the needs of their 
tenants or the needs of the surrounding community. 

My practice in Jackson Hole, Wyoming, was built on 
high-end residential projects and small commercial 
buildings for which our firm was responsible for every 
detail of the design process, producing detailed and pre-
cise construction documents. The firm’s first project act-
ing as design architect was the Jackson Hole Perform-
ing Arts Pavilion with Carney Logan Burke Architects 

Stephen  
Dynia, FAIA
Principal, 

Dynia 
Architects

ELEMENTS  Design Collaboration

Colorado Springs • Denver • Fort Collins • Steamboat Springs • Dubai • Istanbul
bryanconstruction.com

Performance Excellence

Drahota Commercial has joined Bryan Construction to create one of Colorado’s most versatile and experienced general contractors. 
From manufacturing to multifamily construction, and from office to healthcare facilities, we are your local solution.

Total Integration
Bryan Const- CREJ Building Dialogue 5.3.2016.qxp_Layout 1  5/3/16  3:16 PM  Page 1

http://bryanconstruction.com/
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as the architect of record. This large-scale project in a remote 
mountain community required the resources of a large firm, 
while at the same time needed a design team committed to 
the community of Jackson Hole. The simple solution of team-
ing two local architects together resulted in the creation of a 
beautiful and functional arts facility that has been honored 
with multiple design awards from the American Institute of 
Architects. 

Our projects in Denver, specifically our work with Zeppe-
lin Development, are great examples of the design architect/
architect of record model. Barker Rinker Seacat Architecture 
produced the construction documents for the Drive complex, 
Freight Residences and The Source, each project resulting in 
multiple design awards. For each project, our firm worked 
closely with Zeppelin Development to generate compelling 
design ideas and produce thorough drawings and renderings 
that are the basis for the technical drawings. Once an architect 
of record is brought on to the project team, we work in concert 
with the architect of record to ensure design integrity while 
meeting the rigorous logistical objectives of the developer. 

The design architect/architect of record strategy has allowed 
our firm to create provocative and meaningful architecture 
while working with exceptional production teams to create 
buildings that are changing the fabric of the communities in 
which we work. The result of these teaming relationships is a 
body of work that is timeless, born from artistic passion and 
technical expertise. \\ 

info@dynia.com

ELEMENTS  Design Collaboration

Hursley 
Drive
Design Architect: Dynia Architects, Architect of Record: Barker 
Rinker Seacat Architecture

http://www.norris-design.com/
mailto:info@dynia.com
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Inside & Out(side)   NORRIS DESIGN

W estminster Station is the gateway to a planned 
vibrant, mixed-use district that combines the 
best of a welcoming neighborhood with the 

convenience and efficiency of light rail.
Located just southeast of Westminster’s historic 

core, the new Westminster Station opened for busi-
ness in July. The station is the center of a 135-acre 
planned transit-oriented development area in one 
of the Front Range’s prime growth sectors near U.S. 
36 and Federal Boulevard. This redevelopment area 
also includes a 40-acre community park that will of-
fer recreation and open space activities. Nearby, hous-
ing, retail, office and commercial developments are 
taking shape as this area moves into the forefront of 
regional growth in the Denver metro area. 

In concert with this surge of new development, 
Westminster Station is planned to be much more 
than a light-rail stop. For many light-rail riders, this is 
their first impression of the city of Westminster and 
the site plan is carefully designed in terms of scale, 
materials and lighting. North of the track, streetscape 
zones progress from the station itself, planned in lay-
ers to shift the experience as a user moves from train 
to neighborhood. 

First, a plaza provides a welcoming experience to 
train riders, with open vistas to the surrounding area 
as passengers emerge via a wide, curved tunnel. Ex-
iting the tunnel, an amphitheater provides both a 
large welcoming green space for area visitors and a 
gathering area for concerts and public events. A wide 
promenade divides the amphitheater, providing 
a clear sight line to Hooker Street from the station 
and linking the transit node to the neighborhood. A 
band of sidewalks with trees, gardens and seating ar-
eas provides a buffer zone for the station with the 
neighborhood. Plans for multifamily housing, retail 
and commercial spaces are underway, with some de-
velopments close to the building phase.

Westminster Station: Train to 
Neighborhood | Norris Design

PROJECT TEAM
LANDSCAPE ARCHITECT: Norris Design
CONTRACTOR: CEI Constructors
CIVIL ENGINEER: Martin/Martin
LIGHTING: Clanton and Associates
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Inside & Out(side)   NORRIS DESIGN
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PHOTOS: John Birkey/Norris Design
Rendering courtesy Norris Design

1. The Amphitheater area steps down to the light-rail 
entrance and provides a new venue for local events 
and gatherings.
2. The RTD Park-n-Ride garage is located directly to 
the south of the station tunnel access.
3. Hardscape and planted areas provide a symmetri-
cal approach to Westminster Station’s tunnel, direct-
ing foot traffic to the tunnel entrance.
4. Lighting, hardscape and broad steps combine to 
provide a welcome sense of entry to the main train 
platform.
5. A panoramic view of Westminster Station shows a 
breathtaking view plane of the Front Range.
6. This rendering of the project’s conceptual design 
shows the station in relation to the potential develop-
ment at the edge of Westminster Station. \\
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Project: El Centro - Chicago, IL; 
Shown: Ventilated Facade using Urbatek’s On Black Nature 24”x47”

DENVER DESIGN DISTRICT SHOWROOM
OPEN TO THE PUBLIC

601 South Broadway Suite W, Denver, CO 80209
Phone: 303.802.3210 | www.porcelanosa-usa.com
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KITCHEN BATHTILE HARDWOOD & LAMINATE
RAISED ACCESS 

FLOORING SYSTEMS
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Inside & Out(side)   ROTH SHEPPARD

Room & Board’s recently completed remodel and 
renovation in Cherry Creek North took many 
twists and turns along the road to its grand 

opening in September. What began as a desire to ex-
pand the outdoor furniture display by moving it to 
the roof ultimately turned into a new addition and 
a stunning result. 

“We did a study of the existing structure and found 
that it would not support a rooftop showroom and 
shoppers,” said Natalie Brown, Roth Sheppard Archi-
tects’ lead designer for the project. “Reinforcing the 
structure would have been prohibitively expensive, 
so we took a look at the adjacent property as an op-
tion.”

After Room & Board acquired the lot and building 
to the south in 2012, a renovation of the structure 
was considered. Unfortunately, it was not worth sal-
vaging the structure, so Roth Sheppard explored a 
plethora of new design concepts for its client. Ini-
tial studies included a vertical multilevel automat-
ed parking structure, and a mixed-use development 
with housing over the retail, but saving the existing 
store (originally renovated by Roth Sheppard) quick-
ly became the priority.

With zoning changes on the horizon in Cherry 
Creek North, the transition in scale from the older 
Cherry Creek buildings to the new buildings on First 
Avenue was important to respect along with neigh-
borhood context and the building’s overall scale. 
Parking was also a major driver. Despite being a con-
tentious issue in Cherry Creek, everyone worked to-
gether to meet the needs of all parties involved.

Today, the new building, which floats above a 
parking area, enhances the urban edge along Second 
Avenue and Detroit Street. A display window that 
doubles as an attractive parking screen, grounds the 
building visually and engages pedestrians. The sec-
ond level contains nearly 8,000 square feet of retail 
display, and an outdoor balcony that wraps the north 
and west elevations. The third level is an expansive, 
partially covered open roof deck with a 60-foot-long 
reflecting pool and small pavilion where the top of 
the grand stair and new elevator terminate.  

Room & Board Enhances 
Urban Edge | Roth Sheppard

PROJECT TEAM
ARCHITECT: Roth Sheppard Architects
GENERAL CONTRACTOR: Hyder Construction
STRUCTURAL ENGINEER: Monroe and Newell Engineers Inc.
CIVIL ENGINEER/LANDSCAPE ARCHITECT: 
Point Consulting LLC 
MEP ENGINEER: MKK Consulting Engineers Inc.
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Inside & Out(side)   ROTH SHEPPARD
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PHOTOS: James Florio Photography

1. Outdoor balconies are proportioned to a residen-
tial scale while furniture vignettes enhance Room & 
Board’s brand and customer experience.
2. The perimeter sidewalk display windows screen on-
grade parking, providing a transparent base for the 
8,000-square-foot furniture showroom above.
3. Interiors are clean, simple and contemporary, pro-
viding the ideal backdrop for Room & Board’s furni-
ture and accessories. 
4. The simplicity of the south-facing facade speaks 
to the era and craft of the merchandise within, pro-
viding an elegant contrast to the eclecticism of sur-
rounding buildings. 
5. Room & Board’s new roof deck is a serene space 
used for community events as well as outdoor furni-
ture display.
6. Room & Board’s new addition seamlessly integrates 
with the existing building, framing in the parking 
courtyard while showcasing furniture on all levels. \\
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• Interior/Exterior Painting  

• Specialty Coatings 
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• Parking Garage Services 

• Stucco/Concrete/Metal Finishes 

• High Rise Specialists 

 

 

303-861-2030   denvercommercialcoatings.com 

Working with property owners and managers to maximize value for over 20 years.  
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Petroleum Building 

Majestic Commerce Center 

The Windsor 

http://www.denvercommercialcoatings.com/
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3855 Lewiston Street, Suite 100 
Aurora, CO  80011  
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(303) 657-9700 
AskBrinkmann.com

At Brinkmann, we utilize a unique blend of creativity, a passion for 
problem-solving, and a dedication to client service to transform 
good projects into great ones. We carefully approach each and every 
project to develop solutions that save our client’s time and money, 
and earn their trust resulting in long-lasting relationships.  

With mainstreet property group, our relationship started with 
the healthcare resort of shawnee mission and now we are proud 
to lead the construction of six additional health care facilities for 
mainstreet property group throughout the Midwest; including 
mainstreet health & wellness suites  in Aurora, Colorado. 

BUILDING LASTING RELATIONSHIPS 

Michael, tile obsessed and 
CAPCO Customer Service Rep

 It’s amazing how just a 
      splash of color can 
   saturate the soul.

Introducing “Spices” from STile Squared.      
           Available only at

crossvilletileandstone.com
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1. Build Table, by HON 
With the modern workplace constantly changing, we 

must be as flexible as we can in providing sensible fur-
nishings. This new series is designed to provide users with 
flexibility, and has an organic and modern flare. You can 
easily convert from conference room to classroom simply 
by reconfiguring. There are five interchangeable shapes 
available. With the wide variety of laminate options, this 
table is sure to add just the right amount of flare to any 
space. 

www.hon.com

2. Soundwall  
Sometimes all you need is a simple solution to amp up 

the experience in your space. Soundwall provides quality 
sound with none of the unsightly tech. These innovative 
and bold works of art are powerful Bluetooth speakers. 
This is the perfect solution for adding a bit of ambiance 
to a reception area, or even a private office. Choose works 
from photography, modern and contemporary, or even 
pop icons.

www.soundwall.com  

3. Ginko Lounge, by Davis Furniture 
This NeoCON winner has all the markings of good de-

sign. The molded plywood takes us back and gives a slight 
midcentury flair, while the gray upholstery keeps us cur-
rent with the latest in color trends. The three base options 
allow the user to choose just what kind of statement their 
lounge or reception will make. But surely it will leave a 
lasting impression on every guest.

www.davisfurniture.com 

4. FilzFelt 
Not only is this product sustainably acquired, it is also 

renewable, naturally self-extinguishing and can come in 
nearly every color of the rainbow. There are a multitude 
of applications for FilzFelt felted wool. Using this texture 
in an office setting can help with sound dampening when 
applied as a wall covering, can soften a space and add pri-
vacy when used as a partition, or just add a pop of color to 
that corridor. It can be dye or laser cut out with any motif, 
design, or even company logo of your choice.

www.filzfelt.com

5. Bentley Carpet 
Abstract, loud, charismatic, colorful and engaging; this 

carpet selection is anything but your typical office broad-
loom or tile. Today’s office spaces are collaborative, and 
competitive. The millennial employee is looking for the 
right vibe and some eccentricity. Command attention with 
this carpet in unexpected ways, or tone it down by using 
the gray on black while still maintaining a sense of creativ-
ity. Perfect for a fresh new tech start up or a co-working 
space with a young, hip membership.

www.bentleymills.com  

Megan Thompson’s Top 5 for Modern Workspace
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Megan Thompson, 
Assoc. IIDA

Principal Designer, 
Spark Interiors

Designer Approved  
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1. Walls: Maharam Wall Graphics
Customized wall art and personalized graphics are all 

the rage in today’s creative office spaces, but they can sig-
nificantly add to both the budget and timeline. Maharam 
Wall Graphics has hundreds of unique wall coverings that 
can create that custom feel for any company. In this exam-
ple, the design actually doubles as an interactive art piece. 
Based on proximity to the wall, it can take on completely 
different looks. Bang for your buck!

maharam.com  

2. Lighting: Pendant Light From Shades of Light 
The scale of this pendant makes it look great on its own. 

Unexpected angles add interest to basic shapes, and the 
mixed metals even make brass look cool again! For a more 
dramatic look in a larger space, it would be great to cluster 
and stagger these pendants at varying heights.

www.shadesoflight.com  

3. Office Supplies: Poppin, Staple Remover
When designing office spaces, the first step is to ask 

how people use the space. One of the easiest, most inex-
pensive ways to add style and personality to an otherwise 
dull space is to rethink office supplies. Why go tradition-
al when there are so many cool, sleek options available? 
Poppin uses bright colors and clean lines to make mun-
dane tasks just a little more fun, and that’s something we 
fully support. 

www.poppin.com 

4. Display: Nucraft, Two4Six Bookcase 
By simply angling the sidewalls of this bookcase Nu-

craft gave this bookshelf a dual function. The design hides 
its contents to people outside of the office while leaving the 
contents fully visible to the person inside. This innovative 
design, paired with quality materials, makes this product 
look stunning in person.

www.nucraft.com 

5. Flooring: Interface, World Wovens,  
    Collins Carpet 

I have a weak spot for houndstooth generally, but I love 
seeing it in unexpected places. Variations of scale add a 
modern twist to this classic pattern. Since it’s traditionally 
seen in fabric, seeing it on the floor is a welcome surprise. 
This carpet adds style and sophistication to a space, while 
the neutral colors make it feel less risky long-term.

www.interface.com  

Cathy Loftus’s Fab 5 New Products for Inspired Office Design 
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Cathy Loftus
Associate,  

Elsy Studios

Designer Approved  

http://www.maharam.com/
http://www.signatureflip.com/sf01/article.aspx/?i=8767
http://www.shadesoflight.com/
http://www.poppin.com/
http://www.nucraft.com/
http://www.interface.com/


DECEMBER 2016  \  BUILDING DIALOGUE  \  57

www.swinerton.com/blog/colorado

 We are building
COLORADO

http://www.rmg-engineers.com/
http://www.swinerton.com/blog/colorado


58  /  BUILDING DIALOGUE  /  DECEMBER 2016

ARCHITECTURE
LANDSCAPE ARCHITECTURE
PLANNING
INTERIOR DESIGN

www.hcm2.com

Half St. Ballpark Mixed-Use Development
Washington, DC

Jair Lynch Real Estate Partners

R
en

de
rin

g 
by

 In
te

rf
ac

e 
M

ul
tim

ed
ia

CONSTRUCTING QUALITY. BUILDING TRUST.
605 Weaver Park Road | Longmont, CO 80501 | 303.776.7643

krischeconstruction.com

We help property owners and 
developers throughout Colorado 
enhance our communities. 

With more than 25 years of 
experience, Krische Construction 
has provided safe, efficient, 
and accessible places where 

Coloradans live, learn, work, 
and worship. Our commitment to 
honest business practices and your 
satisfaction means we consistently 
deliver successful projects on time 
and within budget.

For those who have a project to 
construct, Krische Construction 
is the general contractor 
who consistently 
achieves high customer 
satisfaction and value.

http://www.hcm2.com/
http://www.krischeconstruction.com/
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ATRIA will feature two identical 86,690-square-foot office buildings with abundant natural light and stunning mountain views.

ATRIA will be one of the Northwest Corridor’s most accessible and visible developments, located near U.S. 36, Northwest Parkway, RTD Park-n-Ride and FlatIron Crossing Shopping Center.

Bruce Etkin
Chairman

Etkin Johnson

betkin@etkinjohnson.com
303-223-0488

www.etkinjohnson.com

David Johnson
President

Etkin Johnson

djohnson@etkinjohnson.com
303-223-0489

www.etkinjohnson.com

ATRIA Office Campus Centrally Located In Broomfield
ATRIA, a new Class A two-building office campus named for its garden setting 
and open courtyards, was designed to foster a work/life balance for its occu-
pants. The office development will be situated on 15.46 acres at 13699 and 
13601 Via Varra Road in Broomfield, next to over 60 miles of hiking and bik-
ing trails along with hundreds of acres of parks and open space. With outdoor 
workspaces to retreat to, abundant natural light and stunning mountain views, 
ATRIA will offer occupants both visual and physical access to the outside world 
while bringing Colorado’s natural beauty into the workplace.

ATRIA will feature two identical 86,690-square-foot office buildings designed 
by Ware Malcomb Architects. Each will feature flexible concept floor plans. 
A strategic use of natural light throughout the campus will serve to support 
employee well-being while reducing energy consumption. Roll-up garage doors 
will allow tenants to take advantage of a beautiful day, instantly creating indoor/
outdoor workspaces. Twelve-foot-high floor-to-ceiling windows that wrap three 
sides of each building will provide spectacular views of the nearby Flatirons.

Located near U.S. 36, Northwest Parkway, RTD Park-n-Ride and FlatIron Crossing 
shopping center, ATRIA will be one of the Northwest Corridor’s most accessible and 
visible developments. The campus will offer a 5/1,000 parking ratio. For more infor-
mation about ATRIA or to take a virtual tour, visit http://www.etkinjohnson.com/atria/. 

For leasing information, contact Ryan Good at 303-223-0496 or 
rgood@etkinjohnson.com.

Floored Inc.

OFFICE
Special Advertising Section
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Special Advertising Section

INDUSTRIAL

The new Class A industrial speculative development is located in the heart of Denver’s distribution market at Chambers Road and I-70, offering high-traffic visibility 
from I-70. 

John Bauknight
Development Director

Confluent Development 

jbauknight@confluentdev.com 
720-257-6070

www.confluentdev.com

Confluent Develops Spec Industrial: Confluent Center 70 
Confluent Center 70 is a two-phase Class A industrial speculative development 
at the intersection of Chambers Road and Interstate 70. Located in the heart 
of Denver’s distribution market, Confluent Development is delivering two facili-
ties totaling 105,670 square feet and 25,440 square feet of new construction. 

The industrial development provides high-traffic visibility from I-70, as well as 
immediate access to both I-70 and I-225. The project features include 30-foot 
clear height, south-facing truck courts, a 1.5:1000 parking ratio, two drive-in 
doors and generous dock-high doors with each facility.

The Confluent Development team has more than 2.5 million square feet of 
flex/industrial experience in metropolitan Denver. By focusing on core objec-
tives such as operational efficiency, increased productivity, and recruitment 
and retention, Confluent Development’s industrial properties are built to en-
hance businesses’ long-term bottom lines.

http://www.signatureflip.com/sf01/article.aspx/?i=8769
mailto:jbauknight@confluentdev.com
http://www.confluentdev.com/
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Stephanie Lawrence
Managing Director

Granite Properties

slawrence@GraniteProp.com
303-592-2626

www.graniteprop.com

Marshall Burton 
President and CEO

Confluent Development

MBurton@confluentdev.com
303-573-6500

www.confluentdev.com

Granite Place at Village Center
Granite Properties and Confluent Development are developing Granite Place at Vil-
lage Center, a 300,000-square foot Class AA office property located in Greenwood 
Village. Granite Place at Village Center is in the vibrant Village Center area at the 
intersection of I-25 and Arapahoe Road, and is a fresh and welcome alternative to 
the aging stock of office facilities currently located in southeast Denver. 

The building’s location offers significant highway visibility, as well as one-turn 
access to I-25 via Orchard or Arapahoe roads. The project is a 5-minute walk 
from the Village Center light-rail stop and abundant retail amenities nearby. 
The project is also located adjacent to the 4-star Westin Hotel, including a 
full-service Starbucks that will start construction in early 2017. Granite Place 
will be LEED certified and feature a full-service on-site deli, fitness center and 
conference facility. With 9’6” ceilings, full-height glass throughout, collabora-
tive lobby space, and Wi-Fi-enabled outdoor plaza areas, Granite Place provides 
many benefits for today’s office employee. 

Granite Properties is a commercial real estate company with offices in Atlanta, 
Dallas, Denver, Houston and Los Angeles. Since 1991, Granite Properties has 
acquired or developed more than 24 million square feet of commercial real estate 
totaling $3.6 billion. With over 20 years of experience throughout Colorado, Con-
fluent Development is a local expert in speculative and build-to-suit development 
of office, industrial, retail and multifamily properties along the Front Range with 
over $1 billion in successful development history throughout the region.

Granite Place at Village Center is a Class AA office property 
that will deliver in first quarter of 2017.

http://www.signatureflip.com/sf01/article.aspx/?i=8770
mailto:slawrence@graniteprop.com
http://www.graniteprop.com/
mailto:MBurton@confluentdev.com
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The rendering depicts the soaring 40-story building and its views. 

James Roupp
Vice President

JLL

james.roupp@am.jll.com
303-260-6500

www.jll.com/denver

Michael Crane
Senior Vice President

JLL

michael.crane@am.jll.com
303-260-6500

www.jll.com/denver

1144 Fifteenth – Denver’s Vanguard Office Tower
1144 Fifteenth is Denver’s first skyline-defining office tower in nearly three de-
cades. 

Developer Hines Interests first came to Denver in the 1980s with the creation 
of Wells Fargo Center (also known as the “Cash Register Building”) and most re-
cently, over the past decade, has been the most active office developer in Denver 
with more than 1.5 million square feet across four projects. Headquartered out of 
Houston, the company has offices across the world with $93.2 billion in assets 
under management and more than 525 million square feet of assets developed, 
acquired or managed since 1957 – ranging from baseball stadiums to industrial 
warehouses.

1144 Fifteenth will be complete at the beginning of 2018 and will boast 670,000 
rentable square feet. Office space will start on the 14th floor and soar to the 40th 
floor, providing unobstructed mountain views out of the 10-foot floor-to-ceiling 
glass windows. The project’s impressive amenities package includes three terraces 
adjacent to leasable office space, Denver’s first collaboration-style “living room,” 
a 5,500-square-foot towel-service fitness facility and a 1.3/1,000 RSF parking 
ratio.

Situated at the gateway to LoDo, the location provides unrivaled vehicular and pub-
lic transportation access coupled with proximity to Larimer Square, 16th Street 
Mall, Union Station, the Denver Center for Performing Arts, the Convention Center 
and a multitude of hotels. The construction of this project marks a paradigm shift 
of downtown Denver, emerging as one of the country’s leading business centers.
Hines hired JLL to oversee the project’s leasing.

Studio 216
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mailto:michael.crane@am.jll.com
http://www.jll.com/denver
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Jay Perlmutter
Principal

Jordon Perlmutter & Co.

jsperlmutter@jp-co.com
303-595-9919

www.jp-co.com

Yale Street Station Brings Luxury MF to Market 
Jordon Perlmutter & Co. to Break Ground on Yale Street Station
Yale Street Station is a five-story, 112-unit luxury multifamily development 
located one block from the RTD Light Rail Yale Station and one block west of 
Interstate 25, on the north side of East Yale Avenue. The project will feature 
amenities including a rooftop deck, fitness center, club room and lounge, and 
an internet cafe.

Mission
Jordon Perlmutter & Co. brings forth vision by incorporating tradition, reli-
ability, innovation and service as one of the foremost companies in the Rocky 
Mountain Region covering all aspects of real estate development in order to 
enhance communities and businesses in Denver and surrounding areas.
The company focuses its mission on the acquisition, development, manage-
ment and leasing of commercial and multi-family properties by working with 
both nationally recognized and entrepreneurial companies, financial institu-
tions, families, individuals and communities.

http://www.signatureflip.com/sf01/article.aspx/?i=8772
mailto:jsperlmutter@jp-co.com
http://www.jp-co.com/
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Buz Koelbel
President and CEO

Koelbel and Company

info@koelbelco.com
303-758-3500

koelbelco.com

Koelbel and Company
Since 1952, Koelbel and Company has been enhancing how Coloradans live, work 
and play. From the mountains to the plains, we’ve been privileged to participate in all 
facets of Colorado real estate, combining a pioneering spirit with pacesetting vision to 
achieve a greater Colorado.

The following pages are a presentation of current projects in our three residential divi-
sions: mountain resorts, custom homes and urban homes, the latter under the auspices 
of our dynamic new entity, Koelbel Urban Homes. 

In the months and years ahead, we’ll announce additional imaginative ventures, some 
still on the drawing board and others being readied for launch, including commercial/
retail complexes and community development projects, as well as more exciting resi-
dential offerings, including affordable housing. 

KUH's Vine – Delightful Urban Living
Vine, an urban infill community by Koelbel Urban Homes in Denver’s historic Cheesman 
Park neighborhood, is destined to become one of the region’s most sought-after urban 
addresses. A limited number of rowhomes with one- or two-car garages will epitomize 
urban living at its finest:  
• thoughtful design blending modern and historic elements
• close to downtown Denver and the Denver Botanic Gardens
• an easy walk or bike ride to neighborhood shops, restaurants and entertainment venues 
• pleasant strolls among historic homes and through Cheesman Park 

Vine promises to be a superb example of smart growth, merging the best of old and new 
in Denver's Cheesman Park neighborhood. This beautiful and practical development will 
complement its unique setting, enhancing an already thriving community where people 
live, work and play. Sales are tentatively scheduled for early 2017. 

info@koelbelurbanhomes.com
VinebyKUH.com
303-300-8824

Vine: 14 rowhomes in Denver’s historic Cheesman Park neighborhood

http://www.koelbelco.com/
http://www.signatureflip.com/sf01/article.aspx/?i=8773
mailto:info@koelbelco.com
mailto:info@koelbelurbanhomes.com
http://vinebykuh.com/


66  /  BUILDING DIALOGUE  /  DECEMBER 2016

RESIDENTIAL
Special Advertising Section

5390’ by Koelbel Urban Homes – A Neighborhood Above it All
Perched at an altitude of 5,390 feet and surrounded by the historic Willis-Case Golf Course, Koelbel 
Urban Home's 5390’ neighborhood in Berkeley occupies one of the highest elevations in metro Den-
ver, with choice home sites boasting sweeping vistas of the Rockies. Intelligent design delivers what 
today’s sophisticated homebuyers want and expect: style, convenience and quality. 

And within walking distance is Berkeley’s exciting Tennyson Street Corridor, one of the metro area’s hot-
test destinations. Home to some of Denver’s most popular restaurants and shops, Berkeley was awarded 
Westword’s “Best Neighborhood Shopping” in 2011 – and it just keeps getting better and better. 

Nearby I-70 provides easy access to both downtown Denver and mountain playgrounds – all the best 
of Colorado. When built out, 5390’ will consist of 51 exceptionally smart homes, a delightful blend of: 
• golf villas
• two-story single-family homes
• paired two-stories with lofts 
• paired garden court homes 

Finished living areas range from approximately 1,800 to 3,200 square feet, with finished-basement 
options for even greater total finished interior spaces. Some homes include private backyards; all 
include two-car garages.

Designed by the pacesetting KGA Studio Architects for a dynamic lifestyle, 5390’ homes incorporate 
charming outdoor living spaces as essential elements in homeowners’ daily living.

Smart Living 
Reflecting KUH’s commitment to preserving the environment and creating sustainability, 5390’ incor-
porates numerous provisions to save energy, minimize waste and promote healthy, economical living. 
And every 5390’ home is backed by 64 years of Koelbel’s legendary quality and assurance.

For more information on the outstanding 5390’ community, visit us online at 5390bykuh.com, or call 
Natasha at 303-300-8828. 

5390': Single family, paired homes and golf villas in the Berkeley-Regis neighborhood

303-300-8828
info@koelbelurbanhomes.com
5390byKUH.com

http://www.5390bykuh.com/
http://www.5390bykuh.com/
http://www.signatureflip.com/sf01/article.aspx/?i=8774
mailto:info@koelbelurbanhomes.com
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CityHomes at Boulevard One 
Walkable, Sustainable and Spacious Urban Living
Koelbel Urban Homes’ CityHomes in Lowry blends small-town values with easy access for the ultimate 
in city living:
• walkability to Lowry Town Center’s retail shops, restaurants and entertainment venues (including 

a skating rink for kids!)
• easy access to major employment centers and public transportation, allowing more time for family 

and friends or just relaxation
• nearby schools including some of the top educational opportunities in the metro area, including 

options for all ages and learning styles
• thoughtfully designed homes that help beautify and simplify life via comfortable spaces and choice 

technology

The CityHomes collection features open, flowing living spaces, including:
• two-story interior units; end units include main-floor masters plus lofts 
• two-, three- and four-bedroom floor plans
• living space ranging from 2,296 to 2,824 square feet
• finished lower-level options to expand total square footage
• attached two-car garages
• rooftop decks and additional outdoor living spaces

CityHomes is also just minutes from the vaunted Cherry Creek shopping district and the Anschutz 
Medical Center, 7 miles from downtown Denver and an easy 21 miles from Denver International Airport.
 
Designed for engaged living by the renowned architectural team at NEO Studio, the homes incorporate 
outdoor living spaces as essential elements in homeowners’ daily living.

And perhaps best of all, each CityHomes residence includes Koelbel’s legendary quality and assurance.

For more information on CityHomes at Boulevard One, visit us online at www.kuhatboulevardone.com, 
or call Jason at 303-300-8789.

303-300-8789
info@koelbelurbanhomes.com
KUHatBoulevardOne.com

CityHomes at Boulevard One: Modern rowhomes in the walkable Lowry area
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The Preserve at Greenwood Village –  
Final Phase: Only a Handful of Home Sites Remain
The Preserve at Greenwood Village, Colorado's most acclaimed custom-home community, boasts excep-
tional amenities: 
• community pool
• tennis courts
• 45-acre Marjorie Perry Nature Preserve
• easy access to the Highline Canal, linking adventurers to miles of additional metro trails 

You leave the world behind when you enter this urban enclave – a place where cottonwoods and cattails 
are more numerous than mailboxes, where neighbors include foxes and the blue heron.

The private pool and tennis center, a 6-acre facility with impressive pavilions and sandstone patios, is a 
focal point for swim meets, barbeques and other community activities. However, hop-on access to the 
Highline Canal is perhaps the most valued amenity.

Centrally located for easy access to major employment centers, great public and private schools, plus 
the numerous shops and restaurants of the DTC, this timeless community has sustained its top-tier 
status for more than a quarter-century thanks to a Design Review Committee that skillfully guides its 
evolution.

Now in its final phase, only a handful of home sites remain, varying in size and location to meet any 
lifestyle need, whether for growing families, those downsizing or others who want something in between.
 
Choose one of our exquisite sites as the first step in creating your unique dream home. Or for faster 
occupancy, choose a ready-to-launch custom home by one of our Approved Home Builders.

The Preserve at Greenwood Village makes coming home more gratifying than ever.

For more information on The Preserve, visit us online at preservegv.com, or call Paula at 303-689-9700.

303-689-9700
Info@koelbelco.com
Preservegv.com

The Preserve at Greenwood Village: Custom homesites in Colorado's most acclaimed community
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The Keep – Town-and-Country Living At Its Best 
Located on land formerly a part of Colorado’s legendary Cherokee Ranch near Sedalia, yet just 20 
minutes from Denver, The Keep sets a new standard for town-and-country living. Adjoining a 745-
acre nature reserve, it’s only minutes to shopping, dining and other city venues. 

Named for the castle keeps of yore – those innermost tower strongholds designed to preserve family 
and legacy – The Keep is the perfect opportunity to celebrate your family’s most precious treasure: 
time together in an unspoiled Colorado setting.

Home sites ranging from four to 11 acres afford coveted “room to breathe” amidst wildlife, native 
plants and pines – protected forever in a precious swath of Douglas County open space with abun-
dant nature trails. 

Security and Convenience
Designed for the ultimate in privacy, this unique custom-home community will become home to 
just 64 fortunate households with unsurpassed amenities: 
• top-priority security with gated/monitored access
• spectacular Colorado scenery and wildlife
• “in touch” with city venues, but “out of reach” when you want to be

For more information, visit us online at thekeepcolorado.com. Or to schedule a tour of this one-of-
a-kind community, please call Paula at 303-663-8200.

The Keep – Proximities
• 20 minutes to downtown Denver 
• minutes from Park Meadows shopping 
• easy E-470 access to Denver International Airport 
• minutes to Castle Pines and other notable golf courses
• walkable/bikeable to charming Sedalia 
• on-site equestrian facilities available

303-663-8200
info@thekeepcolorado.com
thekeepcolorado.com

The Keep: 64 custom homesites in Sedalia, ranging from 4 - 11 acres
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Rendezvous Colorado – 50 Miles of Everything! 
From Winter Park to Rocky Mountain National Park, Rendezvous Colorado is the perfect 
base camp for year-round mountain fun.
Rendezvous in Winter Park sets a new standard for Colorado mountain-home living with Rocky 
Mountain beauty and adventures all across spectacular Grand County. Plus, there’s plenty of 
neighborhood fun right out your front door:
• miles and miles of trails – for all levels and speeds
• Club Rendezvous – a private alpine club at the base of Winter Park
• on-site fishing on stocked Mary’s Pond or fly-fishing along the Fraser River 
• gathering places, including a community fire pit – perfect for star-gazing and s’mores-making

It’s an easy drive from Denver – just 90 minutes and no tunnel hassle! – to “50 miles of every-
thing” from Winter Park to Rocky Mountain National Park.

Rendezvous is the value leader in authentic mountain living with quality homes designed to suit 
a wide range of needs and budgets.

There’s something for everyone, from paired cabins and townhomes to single-family cabins and 
custom-home sites, all designed for comfort and convenience with an emphasis on gatherings, 
indoors and out. It’s the best in mountain vacation home living, only better because every home 
comes with a “rec room” as big as all outdoors: Grand County! 

For anyone who’s ever longed for a mountain home – even just for getaways – Rendezvous is the 
place that can make dreams come true with homes at one-third to one-half the price of other 
Colorado resort communities. 

Buckhorn Cabins Now Open
Priced in the $400s, the brand-new two-bedroom/two-bathroom Buckhorn cabins range from 
1,114 to 1,250 square feet with open living spaces and a generous outdoor-living area. The 
spectacular Buckhorn models are now open. 

Check out Rendezvous online at rendezvouscolorado.com or call Anne at 970-726-5177 for more 
information.

970-726-5177
aburks@koelbelco.com
rendezvouscolorado.com

A Koelbel Mountain Community

Rendezvous Colorado: A mountain home community including paired cabins, townhomes, single family cabins and custom homesites.

http://rendezvouscolorado.com/
http://rendezvouscolorado.com/
http://www.signatureflip.com/sf01/article.aspx/?i=8778
mailto:aburks@koelbelco.com
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Grand Elk – Smart-Living Floor Plans in a Stunning Mountain Golf Community 
Nestled in scenic Grand County with breathtaking views of the Continental Divide and Rocky 
Mountain National Park, Grand Elk – a vibrant second-home community just outside Granby – is 
perfectly situated to become “base camp” for Front Range residents’ endless mountain adven-
tures:

• 7,144-yard masterpiece golf course crafted by PGA Tour veteran and 13-time champion Craig 
Stadler

• 20 minutes from the ski and resort amenities of Winter Park
• 15 minutes from Lake Granby water sports and the shopping/cultural/art experiences of historic 

Grand Lake
• across the road from Granby Ranch amenities, including a ski area
• “just down the road” to fly-fishing sweet spots

And it’s all just 90 minutes from Denver and a short jaunt to the entrance of Rocky Mountain 
National Park!

Exciting New Floor Plans – Just-Right “Base Camps” for Active Lifestyles

Two-Story Plan 
This 2,228-square-foot, three-bedroom home with a main-floor master suite has three bedrooms 
and 2½ baths. A large kitchen island is perfect for entertaining, while the front porch and a 
364-square-foot back deck are the perfect complements to balmy-day lazing. Plus, there’s a mud 
room at the owner’s entry via the two-car garage.

Ranch Plan  
This 1,704-square-foot home boasts a great room, kitchen and dining room designed for gather-
ings around a festive fireplace. The smart, open floor plan features two bedrooms and two baths, 
plus a wraparound front porch and a 260-square-foot back deck. There’s also a mud room at the 
owner’s entry via the two-car garage. 

970-726-5177
aburks@koelbelco.com
koelbelatgrandelk.com

A Koelbel Mountain Community

Grand Elk: Golf villas on Grand County's most scenic golf course
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The four-story mixed-use development, targeted for completion in March 2018, will include retail and restaurant space on the ground floor, office space on the top three 
levels, and three levels of below-grade parking.

John Bauknight
Development Director

Confluent Development 

jbauknight@confluentdev.com 
720-257-6070

www.confluentdev.com

Celeste Tanner
Chief Development Officer

Confluent Development 

CTanner@confluentdev.com 
720-257-6061

www.confluentdev.com

Confluent, Unico Team for Mixed-Use Project on Platte
Confluent Development and Unico Properties are co-developing a four-story, 
mixed-use property at 16th & Platte Streets in downtown Denver. Delivering 
85,000 square feet of office and retail space, the project’s anticipated com-
pletion is in March 2018.

Located at 1615 Platte St., the project offers three levels of below-grade park-
ing, retail and restaurant uses will be included on the ground floor, and the 
top three levels will be for office use. 16th & Platte will provide a total of 191 
parking spaces, six of which will include charging stations; 16 bicycle stations, 
including 10 in a covered storage area; indoor and outdoor collaboration space; 
workout and locker rooms; and an auditorium with a 47-person occupancy. 

Open Studio Architecture is serving as the architect for the development, and 
Swinerton Builders is the general contractor.

Invested in the success of the re-emerging Platte Street neighborhood, Con-
fluent Development successfully delivered its speculative office development, 
the LAB, one block away at 17th and Platte Streets. Confluent Development 
helped to spur the wave of redevelopment along Platte Street when it first 
identified the opportunity for the LAB in 2013.

Open Studio Architecture

http://www.signatureflip.com/sf01/article.aspx/?i=8780
mailto:jbauknight@confluentdev.com
http://www.confluentdev.com/
mailto:CTanner@confluentdev.com
http://www.confluentdev.com/
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Ferd Belz
President

L.C. Fulenwider, Inc.

ferd@fulenwider.com
303-295-3071

www.fulenwider.com

L.C. Fulenwider, Inc. is a hands-on master developer, vertical developer and con-
struction management company. With LEED Accredited Professionals on staff, 
the company continues to develop its vision of sustainable building and devel-
opment practices. 

L.C. Fulenwider Builds Peña Station NEXT 
Peña Station NEXT is so much more than the answer to “What’s Next?” This proj-
ect is the place where the next generation for everything will be fostered, support-
ed and imagined. A place populated equally by innovators and makers, dreamers 
and achievers. 

The world will next demand immediate access to world travel for all. 
The world will next demand self-sufficient, clean power generation for each com-
munity.
The world will next embrace smart cities technologies as a necessary utility service 
just like previous generations viewed water, sewer and electricity.
 • 5 minutes to Denver International Airport via interstate or direct commuter rail.
 • Connects to downtown Denver and neighboring suburbs via FasTracks.
 • Access to the 3rd highest concentration of tech employees in the nation.
 • Will feature multifamily residential, office space and retail shops.

Development information may be viewed at www.penastationnext.com/Home.aspx
For leasing information, contact Todd Wheeler, Cushman & Wakefield, 303-813-
6441 or todd.wheeler@cushwake.com. 

Special Advertising Section

MIXED-USE

http://www.signatureflip.com/sf01/article.aspx/?i=8781
mailto:ferd@fulenwider.com
http://www.fulenwider.com/
http://www.penastationnext.com/Home.aspx
mailto:todd.wheeler@cushwake.com


74  /  BUILDING DIALOGUE  /  DECEMBER 2016

SOVA multifmaily is a McWHINNEY project in Uptown Denver.

McWhinney Celebrates 25 Years
McWHINNEY is a Colorado-based real estate investment firm with offices in 
Loveland and Denver, comprising a team of talented professionals who are pas-
sionate about creating great places and providing awe inspiring experiences. For 
25 years, McWHINNEY has planned and developed more than 6,000 acres of 
innovative and sustainable master-planned communities and more than 7 mil-
lion square feet of vertical commercial and mixed-use properties throughout the 
Rocky Mountain region and the West Coast. Over the years, McWHINNEY has 
been recognized for significant real estate development contributions, including 
being named Colorado’s “Developer of the Year” by the National Association of 
Industrial and Office Properties, winner of the Urban Land Institute’s Global 
Awards for Excellence, and the Development Deal of the Year for Denver Union 
Station by NAIOP. McWHINNEY has been ranked 11 and 13 on the list of the 
Best Small and Medium-Sized Companies to work for in America. 

Recently completed projects: Centerra Industrial (Loveland), Hahns Peak II 
(Loveland), The Lakes at Centerra Residential-Phased (Loveland), Van de Water 
Retail (Loveland)

Active projects: AC Hotel by Marriott (Portland), Cycle Living Multifamily (Fort 
Collins), Dairy Block with The Maven Hotel (Denver), The Elizabeth Hotel (Fort 
Collins), Pinyon Pointe Multifamily (Loveland), Rangeview Office Building V 
(Loveland), Ride in RiNo Micro Units (Denver), SOVA Multifamily (Denver), The 
Lakes at Centerra Residential-Phased (Loveland)

Chad McWhinney
CEO and Co-founder

McWHINNEY

info@mcwhinney.com
720-360-4700 

mcwhinney.com

Troy McWhinney
Co-founder

McWHINNEY

info@mcwhinney.com
970-962-9990

mcwhinney.com
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The Jones District will feature a multifamily project, The Glenn.

Peter Coakley
Senior Vice President

The Opus Group

Peter.Coakley@opus-group.com 
303-515-8818

www.opus-group.com

The Opus Group® is a family of commercial real estate development, construc-
tion and design companies headquartered in Minneapolis with offices and proj-
ects across the country. Opus operates as an integrated, multidisciplinary team 
with expertise in development, capital markets and finance; project manage-
ment and construction; and architecture, engineering and interior design. The 
Opus Group includes Opus Holding, LLC and its operating subsidiaries: Opus 
Development Company, LLC, Opus Design Build, LLC and Opus AE Group, 
LLC.

The Glenn at The Jones District
Multifamily residential is under construction, conveniently located adjacent to 
South Chester Street in Centennial, CO. The five- and six-story building will 
contain 306 apartments, as well as accessory retail at the street corner. The 
project will include indoor and outdoor amenities both at grade and at the 
sixth-floor amenity lounge and patio. The design concept allows the living units 
to extend to grade, activating the streetscape, with direct access to the central 
park and will feature dramatic views of the entire front range.
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Residence Inn Boulder will feature 155 rooms near the Pearl Street Mall and CU.

Chris Manley
Chief Operating Officer

Stonebridge Companies 

cmanley@sbcos.com
303-785-3121

www.sbcos.com

Navin Dimond
Founder and CEO

Stonebridge Companies 

Stonebridge brings Residence Inn to Boulder
Founded in 1991 by Navin Dimond, Stonebridge Companies is a privately owned 
and nationally recognized hotel development and hospitality management company 
that has the in-house capability to uncover opportunities and tackle difficult develop-
ment projects including rezoning, adaptive reuse, and ground-up new development. 

Currently, Stonebridge Companies has a portfolio of 46 hotels in 11 differ-
ent states, stretching from Manhattan to Alaska. Headquartered in Denver, the 
company has eight properties under construction, including two along the Front 
Range, with others extending from Boston to Seattle and San Francisco.

Residence Inn Boulder
Stonebridge Companies is excited to expand its presence in Boulder with the 
addition of its Residence Inn Boulder. The Residence Inn by Marriott brand has 
defined the extended-stay category for 30 years, and today it remains one of 
the lodging industry’s most powerful brands. Residence Inn provides travelers 
with everything they need to thrive on long stays. Worldwide, there are currently 
over 600 Residence Inn by Marriott locations comprising over 74,000 rooms.

Scheduled to open late summer 2017, the 155-room Residence Inn Boulder 
will be four stories, featuring a fitness center, pool, lobby bar, and approxi-
mately 1,000 square feet of meeting space and underground on-site parking. 
The property will have large suites with separate living and sleeping areas, fully 
equipped kitchens, and free evening hospitality hours.

Repeatedly named one of the best places to live, Boulder has experienced sig-
nificant employment growth and the area is in need of quality, extended-stay 
accommodations. The hotel will be well located near the intersection of Canyon 
Road and 28th Street (Hwy 36). It is within a 1-mile walking distance to the 
University of Colorado and the Pearl Street Mall. 

Stantec

HOTEL
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The 160,000-square-foot senior living development will deliver 141 suites for independent living, assisted living and memory care. The project marks the sixth joint 
venture between Confluent Development and MorningStar Senior Living.

John Reinsma
Vice President of Real Estate

Confluent Development 

jreinsma@confluentdev.com 
303-339-5181

www.confluentdev.com

Confluent, MorningStar develop Arvada Senior Community
Confluent Development and MorningStar Senior Living are co-developing Morn-
ingStar Senior Living of Arvada. With an anticipated completion in Fall 2017, 
the new senior living community in Arvada will deliver 141 suites for indepen-
dent living, assisted living and memory care. 

The 160,000-square-foot development will feature 71 suites for independent 
living, 41 suites for assisted living and 29 suites devoted to individualized care 
for those with memory impairments. The new senior living community will be 
located at 64th Avenue and Easley Road, situated on 4.5 acres, encircled by 
six parks and Arvada Reservoir. 

MorningStar of Arvada will offer studio, one-bedroom and two-bedroom suites, 
ranging from 340 to more than 1,200 square feet, on two stories for assisted 
living and three stories for independent living, along with a variety of common 
areas and courtyards.

The project represents the sixth joint venture between affiliates of Confluent 
Development, a Denver-based development and investment firm, and Morning-
Star Senior Living, a Denver-based senior living developer and operator.
 
Residents will enjoy executive chef-prepared meals in restaurant-style dining, 
a pool and spa, 24-hour bistro, fitness center, theater/chapel, salon, daily life 
enrichment, housekeeping and linen service, concierge and scheduled trans-
portation. As their health dictates, assisted-living residents will be offered per-
sonalized assistance with the activities of daily living through 24-hour staffing 
and full-time licensed nurses.

Rosemann & Associates of Denver is serving as the architect for the new devel-
opment, and Thoma-Holec Design of Phoenix is the interior designer.

Rosemann & Associates
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LEFT: The First National Bank in Trinidad; RIGHT: Main Street in Trinidad – facing East

Dana Crawford
President

Urban Neighborhoods

Dana@DanaCrawford.net
303-892-1888

www.DanaCrawford.net

Urban Neighborhoods Sets Trinidad in its Sights
The company name and its mission are one and the same, Urban Neighbor-
hoods Inc. It was established in 1988 following the 22-year development and 
sale of Larimer Square, downtown Denver’s most historic block. UNI’s most 
recently completed project is Denver Union Station, where working with an alli-
ance of talented partners, a transformative urban hub was introduced in 2014.

Currently, one of UNI’s major projects is Southern Colorado’s Trinidad, 190 
miles from Denver and 190 miles from Santa Fe, New Mexico. UNI has recog-
nized Trinidad as a potentially powerful destination because its many attributes 
are topped only by its collection of more than 80 historic buildings produced 
in the early 1900s by the famed Rapp Brothers Architects. The urban fabric 
of the small rural community is visually compelling and is complemented by 
a collection of outdoor activities that include biking, boating, fishing, hunting, 
bird watching, and three ski resorts within 100 miles. 

In addition to its historic district, it now has been designated a Creative District 
for the state and soon will offer an Artspace housing block downtown.

Under construction today is La Puerta de Colorado between Interstate 25 and 
the historic downtown. This 40-acre development is the brainchild of Jay Cimi-
no, a native of Trinidad who operates multiple auto agencies in Colorado Springs. 

http://www.signatureflip.com/sf01/article.aspx/?i=8786
mailto:Dana@danacrawford.net
http://www.danacrawford.net/
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Zeppelin Station Will Connect Diverse RiNo Community
Zeppelin Station is a creative workplace and market hall designed to connect a 
diverse and active community of innovators and creators. 

The collaborative workspace brings together elements of other successful Zeppelin 
projects like TAXI and The Source, and is an immersive 100,000-square-foot of-
fice and retail building, designed with forward-thinking companies in mind. 

Designed by award-winning Dynia Architects, Zeppelin Station is on track to be 
LEED certified and will feature indoor-outdoor open spaces, characterized by 
high ceilings, natural light and native landscaping. Office suites offer roll-up 
glass garage doors that pour out onto green terraces overlooking the Denver sky-
line and majestic Rocky Mountains, thus embracing the ideal Colorado climate. 
Inspired by the success of The Source, the site will feature a ground-floor food 
hall, home to experiential food and beverage concepts, meant to encourage a 
deeper conversation and connection beyond the typical lunch counter. 

Located in the heart of RiNo, a historically industrial and urban area, Zeppelin 
Station attracts a curated mix of established startups and accomplished local 
and national companies. To accommodate every type of commuter, Zeppelin 
Station has a built-in parking garage and is strategically located adjacent to two 
pedestrian bridges, which have direct access to the new commuter rail station 
– just one stop from downtown and 30 minutes to DIA – along with proximity to 
the city’s first elevated cycle track along Brighton Boulevard. For additional infor-
mation and leasing inquiries, contact Mike Powell at mike@zeppelinplaces.com. 

Kyle Zeppelin
Principal

Zeppelin Development

info@taxibyzeppelin.com
303-573-0781

www.zeppelinplaces.com 

Mickey Zeppelin
Principal

Zeppelin Development

info@taxibyzeppelin.com
303-573-0781

www.zeppelinplaces.com 

The interior rendering of a third-floor office space, which shows the skyline, mountain views and signature Zeppelin garage doors opened to green terraces. 

RM Design Studio

Special Advertising Section

MIXED-USE

http://www.signatureflip.com/sf01/article.aspx/?i=8787
mailto:mike@zeppelinplaces.com
mailto:info@taxibyzeppelin.com
http://www.zeppelinplaces.com/
mailto:info@taxibyzeppelin.com
http://www.zeppelinplaces.com/
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Source Hotel Complements The Source Food Market
The Source is an artisan food market that occupies a former 1880s brick found-
ry building – a collective of food artisans and retailers offering visitors every-
thing from freshly baked bread to craft cocktails, and street tacos to contempo-
rary flower arrangements.

Zeppelin Development is growing The Source concept with the addition of a 
newly built hotel and expanded market hall. This design-forward venture in-
cludes a brewery, retail and new dining experiences, curated with the intention 
of offering craft products and specialized services. 

The Hotel is eight stories tall with spacious, 20-foot market hall ceilings, and 
a first-floor library and atrium, where visitors can view brewery equipment. No-
table Hotel features include an eighth-floor rooftop deck, with a pool and beer 
garden, and 100 guest rooms. The rooms are influenced by the minimalist 
design styles of Scandinavia and Japan and emphasize natural light and access 
to fresh air. 

To take advantage of Colorado’s favorable climate, a focus on outdoor elements 
and open spaces is carried throughout the project, starting with the rooftop 
deck. In this location, visitors are welcomed to a burgeoning area in the cen-
ter of the industrial River North Art District, just a mile from Denver’s Central 
Business District. 

Kyle Zeppelin
Principal

Zeppelin Development

info@taxibyzeppelin.com
303-573-0781

www.zeppelinplaces.com 

Mickey Zeppelin
Principal

Zeppelin Development

info@taxibyzeppelin.com
303-573-0781

www.zeppelinplaces.com 

Source Hotel’s rooftop pool and New Belgium’s beer garden

Dynia Architects

HOTEL
Special Advertising Section

http://www.signatureflip.com/sf01/article.aspx/?i=8788
mailto:info@taxibyzeppelin.com
http://www.zeppelinplaces.com/
mailto:info@taxibyzeppelin.com
http://www.zeppelinplaces.com/
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T
hose of us who commute to a primary 
workplace know that it is the single place 
where you spend the most waking hours 
each week. With more than 80 percent of 

employed Americans still working in a workplace 
(vs. working from home), creating spaces that en-
courage collaboration, creativity, innovation and pro-
ductivity remains vital for companies.

On top of that, the workforce is changing. Millen-
nials now comprise the majority of working profes-
sionals, and it’s well known that their expectations are 
different from past generations. There is a hyper focus 
on work/life balance, meaningful connection and flex-
ibility. At the same time, businesses still need to ensure 
their workplaces support productivity and, of course, the bottom line. 

Filling a Growing Need
Colorado ranked 11th for employment growth as of the middle of this 

year, and we've had a significant 2.7 percent increase in the number of 
jobs created (putting us near the top in the nation). As more people are 
entering our workforce, companies are looking for ways to differentiate 
themselves in order to attract and retain top talent.

As Denver quickly becomes a hub for large and small organizations 
alike, Elements, which provides comprehensive furnishings and archi-
tectural solutions for work environments of all types, is finding unique 
ways to help customers achieve their larger business goals. 

Creating this ideal workplace – one that meets the demands of to-
day’s workforce while remaining flexible enough to expand or contract 
with the business – can be challenging, and not just from a budget 
perspective. 

Creating an Experience-Driven Space
As workplace needs are changing, so is the design of the workplace. 

The workplace has moved away from just being a backdrop for pro-
cessing work. Today’s workplace design has become significantly more 
experience-driven. It has to accommodate for a variety of experiences: 

Game Changer: New 
Showroom Offers 
Integrated  
Furnishings Approach

Traci 
Lounsbury
Principal 
and Owner, 
Elements

http://www.signatureflip.com/sf01/article.aspx/?i=8789
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heads-down focus work, large and small gatherings or meet-
ings, as well as serving as a social hub for collaboration and 
culture building.

More space is being devoted to collaboration and innova-
tion, putting the need for agility and flexibility at an all-time 
high. Residential influences have emerged along with a de-
sire for “uniqueness” in the workplace. 

Employers need to be able to find the right combination 
of agile workplace furnishings and architectural products 
(things like walls, technology and flooring can have a big 
impact on the way a space functions). They need support fig-
uring out where to invest for maximum impact and longev-
ity well into the future. They also need to understand how 
furnishings can work in a smarter building environment 
geared toward sustainability. In short, they need expertise 

and some serious product knowledge.
That is exactly what we aim to provide with the new Dis-

covery Center (showroom) in LoDo. 
By owning the space, we were able to transform the show-

room to meet the needs of different clients, providing val-
ue as more businesses flock to Denver and new demands 
emerge. 

A first-of-its kind showroom, and one of the largest of 
its kind in the nation, our Discovery Center provides com-
prehensive workplace solutions from hundreds of the top 
manufacturers, showcasing modern workplace concepts 
and planning methodologies. Within the space, 35 different 
types of meeting spaces are shown, along with 75 feet of op-
erable walls, 44 flooring and wall finishes, 200 different an-
cillary furniture pieces, local artwork, and custom graphics 
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PHOTOS: Dwight  
Harts Photography

OPENING ART:
The "Fishing Hole" 
meeting area next 
to our fantastic Koi 
pond features Knoll's 
Maya Lin Stone table, 
a Topiary love seat, 
Swell lounge seating, 
Andreu World seating 
and outdoor table, 
with a striking red 
DIRTT enclosure.

FACING PAGE TOP:
The Elements 
Discovery Center 
lobby and reception 
area feature the 
DIRTT Breathe Wall 
and various ancillary 
furniture solutions.

FACING PAGE BOTTOM: 
Our fabric and 
upholstery library 
contains an industrial 
sit-to-stand table, a 
Borgo parsons table, 
integrated technology, 
Elements flooring 
solutions and Knoll 
Studio's Bertoia bar 
height seating.

LEFT: 
Pictured here are 
sit-to-stand desking 
solutions and our 
ancillary task seating 
showcase in the 
new expansion. This 
area features most 
prominently green 
Knoll Generation 
seating and the 
backround DIRTT 
enclosure with various 
meeting spaces.

BOTTOM LEFT: 
Our new DIRTT 
modular construction 
health care enclosure 
features custom 
infographic art panels 
by the Elements 
marketing team.
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designed by the our marketing professionals. Customized workplace solu-
tions are ultimately created through leveraging relationships with dozens of 
manufacturers on each project. 

Recognizing the Importance of the Test Drive
Instead of just highlighting products, the showroom also serves as a function-

ing office environment for our own team. By showcasing products in a working 
office environment, companies are better able to see how everything can work 
together. Clients can walk through, sit, stand and use the spaces as they would 
in real life. The serendipitous interactions of the teams prove that the space is 
functioning just as intended. 

Streamlining the Process
Until now, putting together all the elements that go into creating an ideal 

workplace experience has been time-consuming and cumbersome. Typical-
ly, companies had to visit countless vendor showrooms that provided only a 
small portion of what they wanted to see and experience. The Discovery Center 
streamlines that process by putting everything under one roof.

As expectations for the workplace have grown and become more sophisticat-
ed, the showrooms that employers and designers use to decide on the products 
they need to create the ideal workplace experience have to evolve as well. \\

/ Game Changer: New Showroom Offers Integrated Furnishings Approach /

ABOVE:

The Elements Discovery Center lobby 
showcases Bernhardt Apel Ottoman 
and seating. In the background are 

various Knoll Studio items, including 
Barcelona and Skeleton chairs, and a 

collection of Holly Hunt.

RIGHT:

The "Freeze-or-Burn" outdoor meeting 
area: A garage-style door opens up to 

this new space featuring Landscape 
Forms' Morrison Table and stools, Parcs 
outdoor lounge seating, and a fantastic 

new building-side mural by Denver 
street artist Dread.

FAR RIGHT:

Our "Patent" meeting space features 
a multitude of DIRTT preconstructed 

solutions. Shown here are DIRTT 
panels with custom art prints, DIRTT 

raised flooring, DIRTT laser-etched 
ceiling panels, a customized DIRTT 

tabletop, and embedded displays from 
our technology division.
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A
s Colorado’s population grows and urban 
density increases, developers and archi-
tects must look to material innovation not 
only to answer the growth demand but also 

to provide full-cycle sustainable strategies within 
new construction. With a highly educated technol-
ogy-centric market, our challenge is, more than ever, 
to connect people to the great outdoors and provide 
authentic building experiences. 

There are inherent challenges – including evaluat-
ing development risk and an untested market pres-
ence – involved with implementing new technologies. 
Yet, there is also great opportunity to provide a new 
sustainable construction type, specifically in the work-
place. One such opportunity that our firm is exploring is the use of 
cross-laminated timber.

While CLT is relatively new to the U.S. market (but common in Eu-
rope), its ability to infuse a space with the warm, natural character of 
wood in a fresh, contemporary environment is quickly gaining trac-
tion. Unlike traditional heavy timber, CLT is made from young, sus-
tainably harvested trees such as spruce and Douglas fir. The harvested 
wood is then cut into layers, laminated together at alternating angles, 
and pressed into sturdy panels. The result is a high-density, reliable 
building material that is five times lighter than concrete with the 
strength of steel and the look of old-growth lumber. 

The trees absorb CO₂ before being harvested, which leads to few-
er carbon emissions during the manufacturing process compared to 
competing materials. Perhaps one of the most net-neutral features 
is the ability for CLT to be repurposed into a new use at the end of 
a building’s life, even with the primary structure being constructed 
out of wood. Additionally, each panel arrives to the construction site 
organized and numbered for accelerated assembly.

CLT is establishing a new benchmark for creating authentic, sus-
tainably built environments. With the visionary leadership of our cli-
ents, contractors who are willing to learn a new construction method 
and a creative design team in-house, we have been a key supporter in 
the effort to bring this material and construction method to the U.S. 
and Colorado. We are utilizing CLT on many projects, most notably:

Leading the  
Way with CLT 
Bringing cross-laminated 
timber to Colorado

Amanda 
Johnson
Associate 
Principal, 
OZ Archi-
tecture

http://www.signatureflip.com/sf01/article.aspx/?i=8790
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/ Leading the Way with CLT /

• An under-construction, state-of-the-art, 30,000-square-foot building 
made completely of CLT, connected to a former warehouse in Boulder – 
the first commercial CLT build in the state. 

•  A 150,000-square-foot, five-story Class A office building in one of Den-
ver’s hottest neighborhoods, named Platte Fifteen.

The first commercial CLT project in Colorado, known as “The Loading 
Dock,” is occupied by Penton Media’s New Hope Network and Sovrn. It cre-
atively revitalizes an existing CMU warehouse and adds a 30,000-square-
foot CLT creative office environment. Historically used as a loading dock, 
the design embraces the elevated building by creating a pedestrian-friend-
ly boardwalk and links the outdoors with the interior space via floor-to-
ceiling glazed openings, operable glass garage doors, and an orientation to 
the Flatirons. The CLT columns and ceiling panels are exposed to reveal a 
natural, authentic material warmth and environment not currently avail-
able in the Boulder market. 

“The Loading Dock” is one of only a few commercial projects in the na-
tion to fully integrate CLT into its walls, floors, roof and structure. Our 
hope is that this uniquely built solution will catalyze workplace design 
innovation in East Boulder and provide opportunities to inform, educate 
and streamline the design and construction process. 

We are investigating using CLT on several projects in the U.S., including 
mid- and high-rise structures. Platte Fifteen – the first commercial CLT 
project to be built in Denver – is in the design phase with a construc-
tion completion anticipated in the third quarter of 2018. Platte Fifteen is 
a five-story, mixed-use building that merges sleek new construction with 
the character of a classic brick structure. A mix of uses include boutique 
retail, state-of-the-art offices, collaborative common areas, a fitness center, 
bike storage, underground parking and a rooftop deck with unobstructed 
views of the mountains and downtown Denver. 

Unlike other building materials, CLT offers a superior combination of 
structural strength and crafted detail that is setting a new standard for 
future workplace construction throughout the country. In a technolo-
gy-centered world, people want to connect back to a tactile environment 
through spaces that utilize warm materials, authentic character and mod-
ern amenities. We believe that CLT fits seamlessly into that ideal — espe-
cially in Colorado, and look to support our clients in realizing the oppor-
tunities with this newly recognized material in workplace construction 
nationwide. \\ 

RENDERINGS AND PHOTOS:
OZ Architecture

OPENING ART:
The community lobby at Platte 

Fifteen embraces authentic materials 
like exposed concrete cores, marble 

floors, and CLT throughout.

ABOVE LEFT:
Panels of cross-laminated timber (CLT) 

fresh from the shipping container

ABOVE RIGHT:
Platte Fifteen sits on the corner of 

Fifteenth Street and Platte Street 
in one of Denver’s most desirable 

neighborhoods.
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S
ituated on the bustling U.S. Highway 36 cor-
ridor between Denver and Boulder, the city 
of Westminster has much to offer – every-
thing from impressive mountain views, to 

engaging shopping districts, to historic museums 
and landmarks. But it lacks one important thing – a 
downtown. That’s about to change. 

The city of Westminster has embarked on an am-
bitious journey to transform the Westminster Mall in 
the city’s center into the next urban center on Colora-
do’s Front Range – downtown Westminster. The make-
over includes high-density, urban-scale, mixed-use de-
velopments that will put Westminster on the fast track 
to becoming a prominent community and regional destination. With 
a focus on green and sustainable building, the city of Westminster is 
promoting a more inclusive approach to developing the downtown 
area with various contractors and developers, versus one master de-
veloper.

Ample space for parking is fundamental to the success of the devel-
opment, so the first ground-up construction project to break ground is 
a parking garage. With a sky bridge connection to JCPenney, a five-sto-
ry mixed-use development wrap and the intent to become the first 
publicly owned green garage in the country, this isn’t your average 
parking garage. 

With a goal of achieving Parksmart certification, our firm designed 
and is now building a six-level, 268,000-square-foot parking garage 
with parking for nearly 880 vehicles. Parksmart is a green building cer-
tification program that defines high-performing, sustainable garages 
to reduce environmental impact, increase energy efficiency, offer bet-
ter lighting and ventilation, and promote alternative transportation. 

For designing and constructing the parking garage, timeliness and 
efficiency were top concerns for the city. They preferred a design-build 
model due to the speed of the front-end process and efficiencies 
gained from significantly reducing time spent evaluating budgets and 
multiple bids. We were selected for our ability to re-envision the site to 
contribute to the larger vision for the entire project.

Westminster’s 
Parking Garage will 
Meet Parksmart 
Standards

Nick Lauters
Project  
Manager, 
Opus Design 
Build LLC

http://www.signatureflip.com/sf01/article.aspx/?i=8791
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Understanding the city’s needs was paramount, so we initiated the proj-
ect by carefully listening to the client and asking questions to understand 
its goals for both the structure and how it fit into the vision for downtown 
Westminster. Since sustainability was an important element for the city, the 
garage will feature electric vehicle charging stations, bicycle parking that 
exceeds LEED requirements, LED lighting with dimmers and occupancy sen-
sors, low-VOC coatings and recycled building products.  Additionally, the ga-
rage has no access controls, so vehicles will not idle while waiting to enter or 
leave, and the open style eliminates the need for ventilation.

Due to our holistic, client-centered model, Opus DB3, we were able to 
quickly find solutions for several challenges that otherwise may have caused 
delays. Significant grade issues had to be corrected for proper finished floor 
elevations between the apartment wrap, garage and JCPenney store. We also 
carefully designed the sky bridge connecting the garage to the second floor 
of JCPenney, and navigated code issues while coordinating floor-to-floor 
heights with the apartment wrap on the north and east sides of the garage. 

“Opus brought in an exceptional team that has been forward thinking and 
identifying issues before they arise,” said John Burke, PE, downtown West-
minster development and construction manager. “This design-build process 
is really indicative of our overall vision for the new downtown – thoughtful 
and deliberate, with our eye always on sustainability. They have truly taken 
ownership of the project and are on track with budget and schedule to bring 
this project to completion in July 2017.” 

Downtown Westminster will be a true downtown that’s unique and gen-
uine – developed over time, one block at a time. It will offer residents and 
visitors a vibrant and active street-level experience. Public spaces and ar-
chitecture will emphasize the area’s visual and physical attributes, and resi-
dents and visitors will enjoy an extensive network of parks, trails and other 
green spaces. \\

PHOTOS: The Opus Group

OPENING ART:
The interaction between the city of 
Westminster’s parking garage and 

the JCPenney store is highlighted in 
this photo. As part of the project, a sky 

bridge will be built from the garage 
to the second floor of the store. 

ABOVE:
Once completed, this six-level 

parking garage will fit nearly 880 
vehicles and qualify for Parksmart 

certification by the U.S. Green 
Building Council. It’s the first ground-

up construction project to break 
ground for the city of Westminster’s 
new downtown Westminster project.

/ Westminster’s Parking Garage will Meet Parksmart Standards /
Together We Can Move Mountains
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S
ince opening our doors in Aspen more 
than 13 years ago, our philosophy has 
been that architecture, planning, interior 
design, landscaping and urban design are 

all interdependent. Residential or commercial, we 
approach each project with an understanding of 
its regional and environmental impact, as well as 
the social, personal and professional needs it must 
meet. That philosophy holds true for a singular R+B 
commercial project, called Victorian Square, under 
construction in Aspen’s downtown core.

Four years in the making, Victorian Square is an 
iconic, three-story, 12,275-square-foot mixed-use build-
ing at the intersection of Hunter and Hyman avenues. 
With a basement, two stories of above-grade commercial space, and 
a third-story residential penthouse with panoramic views of Aspen 
and the surrounding mountains, the structure is poised to become a 
cornerstone of the community.

Through the use of innovative materials, a highly organic and 
concept-driven design process, and strong and unique ties to the lo-
cal context, we have designed a new landmark structure that will 
stand apart from typical contemporary development in the area. The 
design maximizes net leasable and net residential area, and is con-
textual and appropriate from a form and mass perspective, both in 
terms of the building’s character and its streetscape. 

From the start, our approach to the architectural concept and de-
sign of Victorian Square was a collaborative effort between. Early de-
sign charrettes at our Aspen studio encouraged creative thinking in 
regard to project requirements and goals, and enabled all involved to 
participate in what would be a long-term partnership, from concept 
through completion.

Set between Aspen’s downtown core and the contemporary, in-
ternationally renowned Aspen Art Museum, Victorian Square cele-
brates the dynamic spirit of Aspen’s rich history. At the base, a lapped 
brick facade gives a nod to the neighboring historic brick buildings 
and grounds the structure to the site. Currently running through 
the production line, every single brick is made by hand – one at a 
time – by Peterson Tegl, an innovative and craft-focused producer in 
Denmark. 

The second portion of the building, formed by a single, undulating 

Aspen’s Victorian 
Square Fits in to 
Local Context

Bryan May, AIA, 
NCARB
Architect, 
Rowland+ 
Broughton
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African mahogany form that cantilevers over the edge of the brick 
façade above the pedestrian space, was inspired by the “Pillow Facto-
ry,” a favorite backcountry destination up nearby Independence Pass, 
where skiers float between pillows of snow. Custom anodized alumi-
num windows and storefront by MBM Konstruktionen GmbH out of 
Germany further refine the detailing on the building’s north-facing 
side. 

Overall, timeless architectural details respect the craftsmanship of 
the past, while sleek, fresh lines speak to modern technology and 
design. Unique detailing driven by new products and energy codes 
have allowed the design and construction team to delve deeply into 
new technologies through traditional research methods, as well as 
full-scale mockups.

As a team, we have also had the opportunity to travel to both 
Denmark and Germany to work with key suppliers and develop not 
only the required details for proper execution of the project, but also 
build trusting relationships between architect, contractor and sup-
pliers that will endure beyond the project.

The contractor, Aspen-based GF Woods Construction, has excelled in 
terms of expectations. Sometimes, however, it is the smaller decisions 
that have made all the difference to the community at large. By inject-
ing some light-hearted fun into the construction process, GF Woods 
has garnered a lot of positive feedback by keeping a very high-profile 
job site clean, organized and fun. Flying a Denver Broncos flag with 
the American flag, decorating the perimeter fence with flowers, and 
adding seasonal decorations as holidays come are just a few examples 
of the effort put forth to create a convivial connection between the 
Victorian Square project and the community, and to help ensure a 
positive outcome for all involved long before it is completed. \\

OPENING ART:
Rendering depicts Aspen’s Victorian Square

ABOVE:
Collaborative efforts lead to detailed  

concept drawings for Victorian Square.

/ Aspen’s Victorian Square Fits in to Local Context /

DESIGN TEAM

CLIENT: 
Project Resource Company LLC

ARCHITECT: 
Rowland+Broughton Architecture/Urban Design/
Interior Design (John Rowland, AIA, and Bryan 

May, AIA, NCARB)

GENERAL CONTRACTOR: 
GF Woods Construction

STRUCTURAL ENGINEER: 
KL&A

CIVIL ENGINEER: 
Sopris Engineering LLC

MEP ENGINEER: 
Beaudin Ganze Consulting Engineers Inc.
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G
ordon Beckman, acclaimed design director for John Portman & Associates, sits in 
Union Station pondering the firm’s first project in Denver, LoDo’s Union Tower 
West. 

“I judge a project on three scales,” says Beckman. “How does it work in the urban 
scale, how does it work in the building scale and how does it work in the detail 
scale. And this stacks up very, very well.”

It sure didn’t start out that way. 
1801 Wewatta Street was a dusty lot with the weird shape that languished on the wrong 

side of the tracks from Union Station. 
It was also one of the last parcels in a white-hot neighborhood where anything of sub-

stance could be developed. 
Now it’s Union Tower West, a visually stunning 12-story, 312,000-square-foot, mixed-use 

gem at 18th and Wewatta. Slated for completion in mid-January, it will contain three 
floors of office space, the upscale Hotel Indigo on three floors and three floors of parking 
with plenty of restaurant and retail space to keep the scene buzzing. It hits all the touch 
points of connectivity, walkability and urbanism for Denver’s newest neighborhood, 
The Commons.

But, in the beginning, the vision wasn’t so rosy. 
“We saw this project as an opportunity, but we had to figure out how we could make 

something of the site,” says Thomas Dooley, project manager for Greeley-based Hensel 
Phelps. 

Hensel Phelps secured the site along with Atlanta-based developer Portman Hold-
ings. They partnered to bring in John Portman & Associates, who in turn tapped 
Beckman as the architect to make something spectacular out of the ragged parcel. 

John Portman & Associates’ portfolio is as big as some of the 4 million-square-
foot office towers they design around the globe. But according to Beckman, Union 
Tower West is anything but small. 

“To me, this is not a little project, this is a big project with a big urban impact, 
with a big architectural impact, and it deserves all or more of the attention of any 
large projects,” says Beckman. “We have a very difficult site, with unusual geom-
etry. It’s triangular on one side, it’s got a curve on one side and it’s got two flat 
edges. It’s a very difficult site but a site that prompted creativity.”

Faced with the challenge of combining hotel, office space, retail and parking, 
Beckman sat down and began to sketch. And everything pretty much fell into 
place. Or, stacked into place would be more accurate. 

“I tell you I did these sketches at about 9 o’clock one night because it had 
been bothering me for three days,” says Beckman. “Then it hit me – let’s take 
what is there and figure out the best way to put a hotel on it, the best way to 
get the office floor plates this size and, well, it all came together.

“You just take the perfect diagram for each component and start to weld 
them together into one. All the time dealing with this irregular site and 
the desire to work with the curves of Wewatta and suddenly they begin to 
make sense together. I sat at the desk until midnight or something because 

Union Tower West –  
from Dusty Lot to 

Stunning Gem
WORDS: Kevin Criss

http://www.signatureflip.com/sf01/article.aspx/?i=8793
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it all just started to flow.”
The solution was to stack the building’s components ver-

tically. So, the ground floor of Union Tower West is office, 
retail, the Hotel Indigo lobby, restaurant and bar. Above that 
will be three floors of parking – which will include bicycle 
parking and electric-car charging stations. Floors 5 through 
8 are Hotel Indigo rooms and the top three floors are office 
floors with incredible views. With a brilliant glass façade, 
broken up massing, green roofs, silver panels and clean 
lines, Union Tower West has a decidedly Portman look to it, 
but the draw for Beckman was pure Denver. 

“We don’t take every project that gets presented to us,” 
says Beckman. “But I was drawn here by the city and the 
community. (Denver) is just one of these places that is uber 
cool, that’s what I like about it.”

Once the concept was nailed down, John Portman & As-
sociates, Portman Holdings, Phelps Development and Hen-
sel Phelps went through the usual iterations of program-
ming and pro forma study. The team had to deal with zonal 
limitations for building height, zonal limitations for type 
of project, all the while balancing an interest in creating a 
Portman signature building, and, of course, keeping a close 
eye on the budget. 

Oh, and the odd shaped lot? Now we can call it inspira-
tional. 

“Wewatta does this little S-curve, so you get this little 
shape like a piano,” says Beckman. “It’s got the curve of a 
grand piano and by taking that and repeating the curve 
with this simple trellis it gives an enclosure to the space 

and it gives the space an identity, it’s not just left over space.”
Beckman said that the curving trellis acts as cover for pa-

trons of the hotel’s restaurant and bar, while at the same 
time acting as a draw to pedestrian traffic. 

“Suddenly, this becomes a weaving together of uses, of 
ideas, of people. Everything we do, we base around people. 
It’s not about this as an object; it’s about how does this object 
take care of the people it’s meant to serve. Whether you’re 
on an office floor, whether you’re in hotel room, wheth-
er you’re on the ground, whether you’re walking down the 
street and whether you’re in the hotel. All of those things 
get woven together.”

According to Travis Garland, director of leasing for Port-
man Holdings, the site and the chance to be a connector to 
Union Station attracted them from the start. 

“We loved our site from the moment we bought it,” Gar-
land says. “We knew we had a special location – connected 
to Union Station with incredible views. The public use of 
the hotel, restaurant and retail adds to the incredible retail 
base and walk-ability of the neighborhood.”

And once construction began, the complexities of build-
ing on a constrained urban site had its own set of challeng-
es – not the least of which was the 141-year-old next-door 
neighbor: Xcel Energy’s steam plant. 

However, according to Dooley, communication is the best 
tool in his box when dealing with the tight spaces of urban 
infill. 

“In any downtown environment, it’s working with the 
neighbors to make sure that you’re communicating and 

/ Union Tower West – from Dusty Lot to Stunning Gem /
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OPENING ART:
A simple and elegant trellis mirrors

the pattern of the glass panels 
of Union Tower West.

Photo courtesy John Portman & Associates

PHOTOS: Michelle Meunier Photography

FAR LEFT:
Hotel lobby ceiling

CENTER:
Floor-to-ceiling Viracon glass affords 

stunning views of downtown.

TOP RIGHT:
Graphic art highlights the hotel hallways.

RIGHT:
Union Tower Station rises.
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you’re coordinating to keep construction progressing,” 
says Dooley. “In some ways that’s our biggest challenge, 
and in some ways that becomes one of our bigger suc-
cesses because you don’t have an option to cowboy it and 

do things your own way. You have to work with the city, 
you have to work with the neighbors, you have to work 
with neighboring contractors and it becomes a normal 

course of business to detail every delivery, every construc-
tion paving plan and man power with adjacent properties 
and contractors in the city and of course we want to keep 
Excel happy.”

And while communication is valuable, one factor is always 
on Dooley’s mind. 

“Above all else, though, safety is paramount,” adds Dooley. 
“We always have to make sure that we’re keeping the public 
and any adjoining neighbors safe from any potential incidents.

“It comes down to working with the city and making sure that 
we’ve got plans for lane and sidewalk closures. Anything that’s 

impactful to pedestrian or vehicular access we try to do on the 
weekends. Our superintendents attended biweekly meetings of 
all the contractors and the planning portion of this part of town to 

discuss all the lane closures, all the sidewalk closures, any major ac-
tivities, any major deliveries from us and from any of the adjoining 
contractors so everybody is aware and can coordinate accordingly.”

According to Dooley, thanks to good communication, flexible co-
ordination and diligent safety awareness, throughout the project 
they have been “on budget and right on schedule.”

As it builds toward completion, Union Tower West’s beautiful 
Viracon glass façade and silver translucent metal parking garage 
screening are striking additions to LoDo and tenancy is moving along 
smoothly. 

Hotel Indigo, part of the InterContinental Hotel Group, is a boutique 
hotel that touts a “retail-inspired design experience” with murals on 
guest room walls and public spaces that transform “seasonally through 
changing aromas, music and artwork.”

Law firms have been quick to move on most of the office space. Husch 
Blackwell, with offices in 16 cities around the U.S., will lease 36,272 square 
feet of office space – or a floor and a half – while Denver- and Chica-
go-based Bartlit, Beck, Herman, Palenchar & Scott has signed on for a 
floor. 

Garland could not name the restaurant tenant, but did confirm that 
there is a restaurant concept on board and its identity will be disclosed 
soon. 

And while all that glass skin is visually stunning to look at, it’s also a 
reason while Union Tower West will be a LEED-certified Silver or Gold 
building. According to Dooley and Beckman, sustainability was a focus 
from Day One. 

“For us, it’s not a matter of saying, ‘Denver likes brick and they like this 
so let’s put all that stuff together and make a building out of it,’ ” Beck-
man says as he points toward Wynkoop Street. “No, what we look at is 
how can we take the technology of our time because the technology of 
our time is what’s key. It’s key for the sustainability aspects of the project, 
it’s key for the aesthetic of what we do. It’s the key for doing more with 
less … one of the best things you can do for sustainability is use less stuff. 
Use less steel, use less concrete, use less glass, use less drywall because all 
of those things come from our natural resources.”

Dooley adds, “As of the last 10 years, sustainability has certainly become 
a leading discussion in the design of any building. Owners and tenants 
are getting somewhat smarter in looking at the metrics of what it means. 
When you’re looking at the leasing aspect of it, LEED Silver or Gold have 
become buzzwords and people know that this is a high-performance 
building.”

Beckman and Dooley both say the key in sustainability for Union Tow-
er West was built around the “less is more” approach.

/ Union Tower West – from Dusty Lot to Stunning Gem /
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ABOVE:
The architecture of Denver’s first John 

Portman & Associates building follows the 
firm’s ethos of “less is more.”

FAR RIGHT:
Construction continues on the ground 
floor of Union Tower West, which will 

feature space divided into independent 
retail and restaurant outlets, the lobby 

for Hotel Indigo and a common area 
called “The Great Hall.”

‘I would like to get 
involved more in Denver, 

more with the Denver 
real estate community 

and more with the 
Denver development 

groups. I think we have 
a very special project in 

Union Tower West and I 
think the project and the 
ideas behind the project 

can thrive here.’   
– Gordon Beckman, John 

Portman & Associates
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“We call it sensible sustainability,” says Beckman. “That 
means we’re not jumping through a bunch of hoops and 
spending a lot of money to achieve a goal, but rather we’re 
looking at things like how I site the building, what sides 
do I open up, what sides do I close down. These types of 
decisions early on make it easier.”

“Obviously, you take a look at what the building demands 
are early in the project,” Dooley says. “You look at the me-
chanical systems, electrical system and the skin. Portman 
chose a very high-performing glass skin and you start the 
mechanical and electrical design accordingly.”

Beckman ponders the sustainability question a bit more 
and looks over toward his creation. “It comes down to this: 
You find an inherent balance in comfort and energy and 
achieve that balance through some pretty thoughtful ways 
that makes it all make sense.”

With completion just weeks away, optimism for Union 
Tower West and the likelihood of more Denver projects 

with the Portman/Hensel Phelps team seem likely. 
“The Portman relationship is one we want to continue,” 

says Dooley. “They’ve been a great partner on this project 
and it’s certainly a relationship that we want to foster and 
continue. They’re a powerhouse in the development world 
and have the architectural influence, as well. They’re situ-
ated quite well to work with a partner like (Hensel Phelps).”

Garland and Beckman shared Dooley’s desire to work to-
gether in the future. 

“Nothing we can announce right now in Denver, but we 
hope to have future projects,” says Garland. “We are big fans 
of the city and have looked at several other opportunities.”

“I would love more projects in Denver,” Beckman says. “I 
would like to get involved more in Denver, more with the 
Denver real estate community and more with the Denver 
development groups. I think we have a very special project 
in Union Tower West and I think the project and the ideas 
behind the project can thrive here.”\\
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The Year Ahead: 
AIA Colorado 2017 Events

April 8
South Box City

April 27–29
2016 AIA Convention in Orlando

June 2 
Symposium + Awards Gala
Presented by the Emerging Professionals Committee

August 18 & 19
West Symposium and Awards Gala

September 21-23
2017 Practice + Design Conference 
in Keystone

October 12
Building Enclosure Council Fall Seminar

Visit aiacolorado.org/happenings 
to view upcoming events.

Some dates may be subject to change. 
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http://www.martinmartin.com/
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I
t’s said there are two sides to every sto-
ry and some have several more than 
that. Though already many years in 
the making, the story of Dairy Block 
has yet to be written and will like-
ly continue to evolve in generations 

to come. Certainly Denver has seen a few 
whole-block redevelopments during the 
last decade, but the developers of Dairy 
Block believe they are delivering more 
than merely a new development.

“It’s essential to everyone involved that 
Dairy Block become a new experience for 
Denver, a heart-and-soul kind of place,” 
says Mark Witkiewicz, of McWhinney, one 
of three investment partners responsible 
for the new mixed-use property nearing 
completion in Denver’s Lower Downtown 
neighborhood. Joined by Sage Hospitality 
and Grand American, which has owned 
the property since the early 1980s, the Dairy 
Block development team was supported by 
a strong collection of architects, builders, 
engineers, artists and creative profession-
als in many other areas brought together 
to help craft an uncommon vision.

“The history of the Windsor Farm Dairy 
and this block is a place where things were 
made by hand, with care, craftsmanship 
and pride. Our goal is to celebrate the spir-
it of the ‘maker’ by creating a unique, ur-
ban encounter for the city,” continues Wit-
kiewicz. The Dairy Block will be an eclectic 
mixed-use property that blends new con-
struction and historic renovation while 
offering hotel, office, retail and parking 
components with a certain little magic 
added in. 

The heart of most developments is the 

WORDS: Sean O’KeefeDairy Block: 
Heart and 

Soul 

An energetic mixed-
use development 
strives to deliver 

a new experience 
and historic 

charm in 
downtown 

Denver

http://www.signatureflip.com/sf01/article.aspx/?i=8794
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building program and the developers’ obvious objective of 
profit through calculated risk. Dairy Block’s program began 
with the desire to preserve and reuse the original Windsor 
Farm Dairy building, which has stood on the corner of 19th 
and Blake Street since 1918. The two-story red-brick structure 
maintained a legacy in dairy product production until 1973, 
when second owner Meadow Gold relocated its operations 
out of the growing downtown core. The Dairy building is 
joined along Blake between 18th and 19th streets by a collec-
tion of similar era red-brick structures in varying heights 
filled with random tenants that largely amounted to an eas-
ily passed-by hodge-podge of whatever. The western edge of 
the same block along Wazee consisted of two ill-maintained 
surface parking lots and a low-slung bunker of a building 
in dirty grey brick and glass block taking up valuable down-
town space. The result amounted to a lack of genuine pres-
ence compared to the last 20 years of area redevelopment in 
much of surrounding LoDo. 

“The development parcel had been something of a desert 
amid so much other great activity in the area,” says Jesse Ad-
kins of Shears Adkins Rockmore Architects, whose firm was 
actually a tenant in one of the Blake Street buildings for some 
12 years until it relocated in 2014, making way for the new con-
struction. Like the development partnership, the Dairy Block 
design team is also multifaceted. SA+R took responsibility for 
the new six-story office building on the southwest corner 
of the development, which sits on top of three levels of be-
low-grade parking that will accommodate up to 392 vehicles. 

SA+R was joined by Denver architecture practice, Johnson 
Nathan Strohe, which specializes in high-end and boutique 
hospitality projects. JNS led the design efforts for The Maven, 
a 172-key, one-off hotel that will join the historic Oxford and 
the award-winning Crawford at Denver Union Station as one 
of Sage Hospitality’s local legacy of managed assets. 

Ironically, though the hotel and office buildings will be 
seamlessly connected inside, they are actually designed and 
constructed as two completely independent buildings. The 
office building uses a structural steel frame and the hotel 
is post-tension concrete. Both buildings will have indepen-
dent systems, utility connections and billings; even project 
accounting for construction is completely separated. Super-
intendent Bill Bialek of office and hotel general contractor 
Saunders Construction, remarked that other than the expan-
sion joint connecting them, the two buildings could have 
been built five blocks apart. 

Hyder Construction is at the helm for the preservation of 
the Windsor Dairy building and other brick structures along 
Blake Street. These properties will combine to become new 
retail (41,946 square feet) and office spaces (44,453 square 
feet) targeting a curated collection of American heritage 
brands, Colorado originals, international retailers and in-
spired dinning. The key to tenant selection will be the 
maker theme and whether vendors produce custom time-
pieces or craft breads, beers or beans, the product must be a 
passion rather than a profession to fit the vibe.

While every development begins with a program, the 
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PHOTOS:
Michelle Meunier 
Photography

OPENING ART:
The corner of 19th and 
Wazee will feature the 
entrance to Kachina 
Southwestern Grill, 
another delectable 
restaurant concept 
by Sage Restaurant 
Group.

FAR LEFT:
The façade of the 
new building and 
historical building 
demonstrate one foot 
in the past and one in 
the present.

RIGHT: 
The office lobby 
at Dairy Block will 
include beautiful 
finishes and art by 
renowned Colorado 
artists.

BELOW: 
Large soaking tubs 
will be a feature in 
a few suites in The 
Maven at Dairy Block.
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former block’s lack of presence among such an intensely re-
developed urban core insisted this development offer some-
thing quite a bit more to stand out. It’s in finding a soul that 
a project becomes more than bricks and sticks, dollars and 
cents and many developers would agree that tapping into a 
place’s soul is key to long-term success.

“We were driven by this idea of giving a gift to the city, be-
cause Denver has been so good to all of us,” says Peter Karpins-
ki, of Sage Hospitality. That gift admittedly took a moment to 
find – the block had been under consideration for redevel-
opment for longer than anyone could actually say. “We want 
to plant the seed and grow something the community will 
authentically embrace. The Dairy Block will be a new kind of 
marketplace focused on the alley between the buildings – a 
found experience, again and again.” 

Coursing between the structures of most of the area’s his-
toric blocks, alleys generally have been backdoor operations 
where trash, cigarette butts, graffiti and filth collect on hard 
surfaces. At Dairy Block, the alley is celebrated, a living vein 
through the property allowing the design to take an inward 
look. Here the curated retail and dining options will mingle 
in a mix of creativity and energy, ever-changing art installa-
tions and the juxtaposition of historic preservation and new 
construction. Rooms at The Maven and terraces among office 
suites will peer over Bourbon Street balconies into a jamboree 

of pedestrians below shopping, dining, and lingering amid 
the artisans and their works. 

The synthesis of the Dairy Block’s many different stories 
and personalities fell to Crème, a collaboration of dynamic 
creatives who solve design challenges through storytelling 
and experience building. Founder Jun Aizaki describes Crème 
as an integrated design firm composed of designers of many 
sorts – architects, interiors, industrial, graphic, branding, and 
the like – more makers.

“This was a wonderful opportunity to soak in the positive 
energy that’s floating around, and shape, mold and hone it 
into a precise lifestyle atmosphere” says Aizaki. Crème’s role 
on the Dairy Block began when Sage decided to fill The Ma-
ven’s dining area with Kachina Southwestern Grill, a Sage 
original restaurant concept the company has already success-
fully incubated in Westminster and is ready for a second lo-
cation. Crème participated in the design of the first Kachina 
and as the Dairy Block design took shape Aizaki’s role grew.

“The Dairy Block is about people who create things – mak-
ers are mavens, doers who get it done and we share in our 
love for our work as one of life’s premium prizes,” finishes 
Aizaki. As the Dairy Block races toward completion, among 
the developers, designers and the doers building the work the 
excitement continues to build for Denver’s next great place 
and this gift to our great city. \\

/ Dairy Block: Heart and Soul /

ABOVE LEFT: The Maven’s lobby features a large and unique skylight to show the wonderful colors of Denver’s sky - 
day and night. 

ABOVE RIGHT: Tile in The Maven’s guest rooms were thoughtfully selected and hand-laid for a unique look at every doorstep.
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T
hose who walk into the studio of Johnson Nathan Strohe in downtown Denver are im-
mediately drawn in. The preserved 1800s warehouse on Wynkoop clandestinely envel-
ops modern details that captivate. Inside, exposed brick is lit with amber warmth, glass 
brick, wood beams and a stairway that is sculpturally encased – combining to create an 
ambiance that welcomes guests and encourages them to stay. 

The studio is also bristling with creative energy. Twelve languages are spoken here; 
nine nationalities are represented in the dynamic group that animates the three-story space.

Across the street from this charming atelier is Union Station, which draws its own diverse 
crowd. Inside the bustling train station is the refuge called The Crawford Hotel, a key part of the 
station’s $50 million renovation.

Voices as varied as Forbes Magazine and CNN have called the 112-room hotel one of the best 
in the world, adding to the increasing reputation of Denver as a world-class destination. In two 
short years, The Crawford has become the occupancy leader in the city.

It is no wonder architect and Founding Partner James G. Johnson finds time to visit fre-
quently, taking in the vibe of the lobby while sipping a cup of coffee. This is, after all, “sort 
of a community living room,” and Johnson, along with partners Nicole Nathan and Tobias 
Strohe, was instrumental in creating the space. The company teamed with Tryba Architects 
on the award-winning hospitality project.

“The Crawford Hotel brings urban energy and joy to vast numbers of people, and serves 
a role in the community,” Johnson says when asked about the project. “Hospitality projects 
are so unique in that they are open 24/7, 365 days a year, and there are no locks on the front 
door. It’s open to everyone.”

Johnson started making his mark on the burgeoning Colorado tourism industry after 
graduating from University of Colorado Boulder in 1978 with a master’s degree in archi-
tecture. His first landmark was the Kingdom Park Sports Pavilion in Breckenridge. He 
then spent several years working for a hotel company – an experience that he credits 
with giving him critical business acumen and insight into the hospitality industry. He 
founded JG Johnson Architects in 1993.

It may have been Johnson’s undergraduate experience and interest in environ-
mental design that gave him a taste for historic renovation. 

“I’m very proud of being able to meld historic preservation and inventive design,” 
Johnson says. It is this sentiment that influenced the firm’s trademark, Pragmatic 
Beauty™ – a balanced commitment to both aesthetics and function in every design, 
every project.

He and his team have become a force in renovating historic structures in Colo-
rado and the West while his firm has evolved into one of the leading hospitality 
firms in the Rockies. From the restored Hotel Monaco in downtown Denver to 
the Aspen St. Regis Hotel, the firm has left its mark on Colorado. The company 
also specializes in urban housing, such as The Douglas in the Ballpark Neigh-
borhood and Turntable Studios, as well as numerous mixed-use and new-build 
properties.

In 2015, Johnson Nathan Strohe rebranded to reflect the equity partnership 
of Nicole Nathan and Tobias Strohe. The leadership of the firm also includes 

Pragmatic Beauty 
Enlivens Downtown 
Denver Landscape

WORDS: Jill Ladwig
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Partner Tom Current and Principal Liz McDonald. 
What stands out in the truly collaborative culture of John-

son Nathan Strohe is the number of women in leadership 
roles, and the myriad growth opportunities for associates at 
every level, from interns to architects. Women make up 68 
percent of the firm and comprise 60 percent of its leadership. 
The company is recognized by the American Institute of Ar-
chitects as one of the nation’s top three employers of female 
staff. Although this has been a natural byproduct of “simply 
hiring the best people,” Johnson sees this as one of the firm’s 
key competitive advantages.

“If we’re not employing women and minorities, we are miss-
ing out because we’re not tapping into the full spectrum of 
knowledge and resources available,” says Johnson. “We’re bet-
ter because of the diversity in perspectives we’re able to offer.”

Strohe echoes this sentiment, noting that women are more 
often the decision-makers when it comes to choosing a hotel. 
Having a female perspective in the design of the project is a 
valuable asset. The strong female influence allows the firm to 
design so-called “soft buildings,” such as hotels and housing, 
and “envision them through a female lens,” Strohe says. “De-
signing from that perspective gives us an advantage.”

/ Pragmatic Beauty Enlivens Downtown Denver Landscape /
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The effervescent Nathan, daughter of an interior designer, says the AIA rec-
ognizes the challenge of employing female architects. She says she’s proud of 
the fact that often in meetings, “the only woman in the room is the woman 
from Johnson Nathan Strohe.”

It isn’t only in gender and nationality that the firm is diverse. Many in the 
studio are under 40, so it is vibrant in its youthfulness. 

“We like to give everyone an opportunity to contribute,” says Strohe. “You 
don’t have to be old to have good design ideas.” 

As leader of the firm’s mentorship program, McDonald emphasizes how 
critically important it is for the firm to support licensure for young asso-
ciates. “Not only is it expensive, it’s time-consuming, and it’s hard. Having 

\ Pragmatic Beauty Enlivens Downtown Denver Landscape \

OPENING ART:

The Douglas is an urban infill 
multifamily apartment project on 
full city block in the Denver Ballpark 
Historic District. Contemporary masonry 
expression with five-story “wrap" design. 
The courtyard and pool complement 
high-quality amenities. 

Photo courtesy David Lauer

FAR LEFT:

St. Regis Aspen Spa, where luxury meets 
comfort. St. Regis’ high-end spa in 
Aspen is an ideal place to retire after a 
long day out on the slopes.

TOP RIGHT:

The Maven Hotel connects with the 
adjoining office building to create a 
cohesive, yet diverse, city block.

Rendering courtesy Johnson Nathan Strohe

BOTTOM RIGHT:

The Crawford Hotel is one of Denver’s 
premier must-see places for residents 
and visitors alike.

Photo courtesy James Ray Spahn
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the support of an employer makes a huge difference to young 
talent.”

The opportunities that abound for associates benefit cli-
ents as well, because everyone in the firm is a valued con-
tributor, which results in a better-received built project. 

“We don’t separate design from execution,” Strohe says. 
There are no designers in the firm whose egos make them 

challenging to work with. According to Nathan and Strohe, 
clients value this because it means the ones who envisioned 
and designed the project are also the ones who execute. 

Nathan says this idea of continuous involvement is im-
portant to discerning developers. “The clients know whom 
they’re working with, right from the start,” she says. “The 
team that starts the project is the team who’ll work through 
to occupancy.”

Johnson agrees. “We are able to be true partners to our 
clients, with design solutions that create a ‘halo effect’ note-
worthy across Colorado and the Rocky Mountain region,” he 
says.

The son of a German architect and a cabinetmaker, Strohe 
began his career as an intern architect with JG Johnson Ar-
chitects in 1999. Today, he looks on downtown Denver with a 
combination of artistic pride and boyish wonder. Numerous 
projects that he’s led have helped to revitalize and beautify 
the city, and he’s grown along with it.

Current started as a bookkeeper with the firm more than 
nine years ago, and recently was named a partner. He pro-
vides strategic direction to contracts and business develop-
ment. The Iowa native says he had no idea when he started 
with Johnson that he would be walking the site of a new 
hotel in downtown Denver almost a decade later, part of a 
team that’s literally changing the landscape of the city.

While the team likes to spend time at The Crawford, as 
most architects will tell you, their favorite project is always 
the next one. In this case, the “next one” is the Maven Hotel, 
part of the Dairy Block redevelopment between Blake and 
Wazee streets. The project encompasses a full block at 18th 
and 19th streets, comprises an eight-story hotel, a six-story 
office building and underground parking that is scheduled 
to be completed in February.

Nathan and McDonald are leading the design team of the 
hotel project, creating beautiful and thoughtful details in 
the guest rooms, and fashioning vibrant public areas. The 
latter features a shared-use area on the first floor that serves 
as a contiguous lobby for the hotel and office building. The 
area is flooded with natural light and will be enlivened 
with retail, restaurants and special events. 

In the guest rooms, finishes like soft lighting and tile 
stone mosaics in the bathrooms, and headboards that di-
vide a cozy room into living and sleeping areas add charm 
and warmth to the former industrial site. Windows situated 
at the end of each hallway offer light and views, and are an 
appreciated and thoughtful design addition.

It is interesting to note that in the course of a two-hour 
interview with the team, they spoke just as often about the 
camaraderie and community feel of the firm as the projects 
they’ve created together. 

When asked what he is most proud of, Johnson doesn’t 
hesitate. “The firm itself – because of the talent, values, ded-
ication, teamwork and diversity we’ve built.” 

Because of the breadth and depth of talent of this team, it 
is destined to be a second- and third-generation firm, and 
will continue to sculpt pragmatic beauty from growing and 
historic Colorado. \\

/ Pragmatic Beauty Enlivens Downtown Denver /

ABOVE LEFT: Johnson Nathan Strohe's Tom Current, partner, and Liz McDonald, principal 

ABOVE RIGHT: Johnson Nathan Strohe partners Tobias Strohe, Nicole Nathan and Jim Johnson 
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A
sign in front of the ever-chang-
ing urban infill project at Colo-
rado Boulevard and Interstate 
25 reads: “A New Colorado Cen-
ter: Evolving 2016.”

That’s been the case more 
years than not since Colorado Center’s 
first stages of redevelopment in the 
1980s. The last three decades have seen a 
remarkable transformation from an in-
dustrial area to a transit-oriented office 
and entertainment district anchored by 
two towers and an entertainment center.

In the JE Dunn Construction trailer, 
the DNA for the site’s next phase of evo-
lution of Colorado Center is on a white-
board. Project Manager Matt Ascherman 
points to quadrants on the board labeled 
“To Do,” “Doing” and “Done.” The “Done” 
third is plastered with yellow Post-it 
Notes, as the stragglers in “To Do” and 
“Doing” migrate to the right. Ribbon cut-
ting is slated for early December.

Rewind a year and a half: The $60 mil-
lion project broke ground in June 2015. 
Beyond ground-level retail and restau-
rant space, the first seven floors are 
parking, the next eight are Class A office 
space, and the 16th level offers a rooftop 
terrace and enclosed event venue.

Nearly 300,000 square feet in all, the 
building, while predominantly precast, 
includes a significant amount of glass 
curtain wall. After lots of coordination 
on the front end, it’s a sprint to the finish 
for the trades. “Once you get the struc-
ture complete, it’s a shotgun go for every-
body else,” says Ascherman.

That happened in late February. Since 

WORDS: Eric PetersonColorado 
Center

Tower III: 
Infill Site 
Evolves 
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then, the all-union crew has hovered between roughly 120 and 
200 workers. “We’ve had a lot of close coordination with the trades 
council filling that labor gap,” says Ascherman. 

“Logistics is always a challenge,” he adds. “We’ve got a lot of neigh-
bors and traffic with a bus station and light rail. It limits our access. 
You don't really want to get tangled up with pedestrians.”

Ascherman gets one question a lot. “People always ask, ‘Why no 
tower crane?’ The nature of precast is it’s big and heavy,” he says. 
“The capacity of the project didn’t lend itself to a tower crane.”

Another project challenge: people – pedestrians, moviegoers, 
commuters, office workers. “We’re right across from Dave & Buster’s, 
we’re right across from the movie theater,” Ascherman says. Tower 
I is full, Tower II is full. There’s a lot of general public to keep sep-
arate from. In this context, “knowing when the next X-Men movie’s 
coming out” becomes critical for scheduling, he laughs.

Mechanical included a pair of “two really heavy rooftop units,” says 
Ascherman. The crew used precast cranes to get the 32,000-pound 
units on the roof. “That’s a long reach for the crane,” he says.

Also on the roof, the terrace features tree planters, a trellis and a 
fire pit, with an enclosed structure that’s home to event space that 
opens up by way of a NanaWall, a fireplace and a fully equipped 
catering kitchen.

“That wasn’t in the original plan,” says Ascherman of the rooftop 
venue. “They had this awesome roof with great views of the entire 
Front Range. You can see the Flatirons all the way down to Pikes 
Peak.”

Ascherman says the Tower III project also includes “a large site 
package” centered on building a connection between the tower 
and the entertainment complex. “The new concept is a ‘Main Street’ 
that goes from the front of the tower to the front of the movie the-
ater,” he explains. 

Scott Halpin, associate principal at Tryba Architects in Denver, 
says a 300-unit residential tower could soon be on the way. “We’re 
working through cost issues,” he says. “It will really complement 

/ Colorado Center Tower III: Infill Site Evolves /

OPENING ART:
JE Dunn continues construction on 

Colorado Center Tower III at Interstate 
25 and Colorado Boulevard.

RIGHT:
Rendering of Colorado Center Tower III

PROJECT TEAM

DEVELOPER: 
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GENERAL CONTRACTOR: 
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ARCHITECT: 
Tryba Architects

CIVIL ENGINEER: 
Martin & Martin 

LANDSCAPE ARCHITECT: 
StudioInsite/Chris Stutterfield

 

Headquartered in Dallas, Lincoln Prop-
erty Co. is a national real estate brokerage, 
development and property management 
firm with a strong presence in Colorado. 
The Denver office currently has more than 
3 million square feet in third-party business.

Caldwell joined Lincoln in 2001 after work-
ing in the Denver office of Grubb & Ellis for 
nine years. He’s overseen the ongoing develop-
ment of Colorado Center, and thinks Tower III 
will prove as popular an office building as its two predeces-
sors. “Interest has been really good,” says Caldwell.

Caldwell notes that the two extant towers are 97 percent 
leased. Because of all of the activity, “It’s taken a good team 
to figure it out,” he says. “Our team has really worked well 
together. It’s a pretty complex site.”

Taking the temperature of the broader office market, Cald-
well says LoDo remains a hot spot. “Outside of LoDo, it’s pri-
marily transit-oriented.” 

Job growth might slow down a bit, he adds, but it’s likely 
to remain positive in metro Denver in the short term. “Right 
now, things are looking good,” says Caldwell.

Scott Caldwell

Scott Caldwell, senior vice president, 
Lincoln Property Co.
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the TOD. It’s a huge, huge piece. As the sign says, ‘Live, work, 
play.’ ”

He sees a ripple effect from development along light rail 
and other transit lines in metro Denver. “Everybody in Den-
ver is going to benefit from these TODs,” explains Halpin. 
“They’re starting to develop.”

Lincoln Property Co. Senior Vice President Scott Caldwell 
says it’s the spine of the evolving development. “The whole 
development was predicated upon the live/work/play, and 
taking advantage of the location, with access to transit, and 
trying to cultivate the new office out there today with the 
millennials.”

Likewise, the open layout of the office space is emerging as 
the market norm. “More often than not, tenants are asking to 
tear the ceilings out so they have more space,” says Caldwell. 
“So that’s what we built.”

The goal: a more open workspace that cultivates con-
nectedness and collaboration.

The lobby, he adds, is “designed to be inviting.”
In this case, Class A means class, and lots of it. “It’s in the 

details," says Halpin. “It’s like buying a car. It’s the difference 
between a Subaru and an Audi.” 

Halpin highlights the finish work in the lobby, sunscreens 
on the building’s south side, and subtleties in the precast. 
The last of the three “adds character,” he says. “The precast 
has a nice warm tone to it.”

The extra expense pays off in the form of better visibility 
– in a highly visible location. “You can see the design of the 
tower when you look up and down the I-25 corridor,” says 
Halpin. “The building itself will stand alone because of the 
design quality.”

He commends the project team. “From my standpoint, 
after being in this business for 40 years, we’re really lucky,” 
Halpin says of working with Lincoln and JE Dunn. “It’s a good 
team. It’s fun. My anxiety level is almost nonexistent.” \\

/ Colorado Center Tower III: Infill Site Evolves /

The rendering depicts the lobby of Colorado Center Tower III.
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2785 Speer

Aloft Hotel

Park Regency Assisted Living

We give thanks to all of our clients, employees and 
colleagues for a special year.

COLORADO | TEXAS
www.mpconstruct.com

contact@mpconstruct.com

FASTEST GROWING PRIVATE COMPANY
Denver Business Journal

BEST PLACE TO WORK
Denver Business Journal
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Newman Block/Kiva Building, Main and Eighth streets, Durango, National Register 10/15/1979, 5LP.303

History Colorado 
Construction began in 1891 on this three-story sandstone commercial building, which is the only expression of Richardsonian 
Romanesque architecture in Durango. The building is associated with Charles Newman, an important businessman and 
politician in southwestern Colorado, and it has played an important role in the commercial development of the region.  

Landmarks
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